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"Why, Punch is," I replied. 
"I meant the space,” the client said, 
"How large, how small, how wide? 
How many of them shall we book 
In Punch?" he asked, with pride. 


"For products such as yours, you should, 
I said, "Invest in size: 

Take six full pages in a year 
And watch your profits rise. 

For Punch goes everywhere, is seen 

By such discerning eyes." 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH , 10, BOUVERIE STREET, E.C.4. FLE 9161 
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Public at half 
of next year’s 
furniture show 


When the British Furniture 
Exhibition closed at Earls Court, 
London, on Thursday of last 
week, more than 35,000 members 
of the public had visited it in one 
full day and four half days open 
to them. The trade attendance 
for ten days exceeding 30,000. 

Ralph C. Sunley, chairman of 
the exhibition committee of the 
British Furniture Manufacturers’ 
Federated Associations, said 
after the exhibition closed : “The 
fact that the public have come 
in at the rate of 800 an hour to 
what is primarily a trade exhibi- 
tion, shows the need for an 
exhibition aimed specifically at 
the furniture-buying public. 

“This gives us great confidence 
in our plans for the 1957 exhibi- 
tion at Earls Court, half of which 
will be designed for and open to 
the public throughout its run; 
the other half will be reserved 
for trade buyers.” 

Trade buying was reported to 
have been very satisfactory by 
many exhibitors, but showed 
signs, according to others, of the 
effects of the restrictions on hire 
purchase. 


Store tie-up 


A full-scale representation of 
the ground floor of “Highworth 
House,” the house featured in 
this month's issue of House 
Beautiful, has been constructed 
in Bealesons’ store in Bourne- 
mouth. 

The model contains replicas 
from the rooms of the £2,000 
house. And in the store are 
furnishing experts from House 
Beautiful, and representatives of 
manufacturers whose products 
are included in the house, who 
are answering questions from the 
public. 
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To The Editor .. 
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Old methods are 
still best 


Sir, Ashwell Adamson 
(January 6) gives the impression 
that all stereos are of poor 
quality and the art of stereotyp- 
ing is a thing of the past. 

It must be admitted that some 
plates masquerading under the 
name of stereos do find their way 
to the printer and this is to be re- 
gretted but there are still foun- 
dries who take a pride in produc- 
ing a good stereo and refuse to 
be stampeded by the advertising 
agent who has to have his 
plate “yesterday.” 

Mr. Adamson’s field of pur- 
chase must be limited if he has 
not had the good fortune to deal 
with such a source of supply. 

For your correspondent’s in- 
formation, the home-made 
“flong” and the beating brush are 
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Stuart Lewis reviews posters 


still used in some foundries and, 
in my opinion, the best results 
are obtained from this method. 
If Mr. Adamson or any other 
agency gentleman would care to 
see this ancient art in operation 
I will be pleased to do the enter- 
taining. 

R. A. PARKER, 

Director. 

Precise Foundry Ltd., 
Hyde House, 
Langley Street, W.C.2. 


Time to drop 


‘persuasion’ 


Sir.—To any thinking person 
there is no doubt that the help 
publicity could bring to the road 
safety campaign would be tre- 
mendous if it were planned and 
carried out on the right lines. 
Surely it is time that we dropped 
all this muddled thinking on the 
“persuasion” angle, which, put 
into simple facts, means asking 
road users to be good boys, do 
this and not do that. 

Sooner or later it will dawn 
upon those concerned about road 
safety that whatever steps are 
taken, whether posters, press 
advertisements, radio and tele- 
vision, films, etc., the “persua- 
sion” angle will have to be 
superseded by force. 


L. L. Durrant (January 20) 
says: “Let this problem be 
tackled as though it were a selling 
problem.” 

I would take it farther than 
that: let those in authority carry 
out a “market research” on this 
question of road accidents, the 
futility of the laws, the apathy of 
authority in enforcing the laws, 
and then have a really forceful 
advertising campaign through the 
press, radio, films, posters, tele- 
vision, etc., directed at all road 
users and telling them in no un- 
certain manner that this drive is 
to be started to enforce the whole 
of the traffic regulations. 

Such a scheme would cost a 
lot of money, but if really carried 
out effectively, money would be 
saved in hospital costs and all 
the other amounts which the pre- 
sent shocking state of road 
casualties causes. 

A simple example of the differ- 
ence of effect of forceful publicity 
as against persuasive publicity is 
already in existence, i.e., the roads 
in Oxfordshire which bear large 
notices reading “Warning—plain 
clothes police patrols operating in 
this area.” Such notices are ten 
times more valuable in warning 
a careless driver than the rather 
stupid and ineffectual signs which 
many Councils put up saying, 
“Blankhampton is a safety town 
—please drive slowly.” 

Eric ARNOLD 
Manchester 3. 


The know-how 
of export ads 


Sin,—Few would quarrel with 
Dennis R. Vickers’ (January 20) 
contention that overseas sales 
agents lack the time, inclination 
and capital to advertise effectively 
on their own account. But while 
only too understandable from 
the point of view of short-term 
profits, this “buck passing” is 
surely just another symptom of 
the manufacturer's reluctance to 
spend money on advertising over- 
seas; not a reason for it. 

No successful manufacturer 
leaves his home advertising cam- 
paign to his wholesalers and area 
representatives. He respects their 
opinions, but employs a compe- 
tent advertising agency for the 
“know-how.” 

Dare one venture to say that in 
marketing overseas most success- 
ful manufacturers do the same? 

R. B. TEE, 
Overseas account executive. 
F. C. Pritchard, Wood & 
Partners Ltd. 


Competitions to 
promote rugs 


Two promotion contests for 
Lamtex Rugs are being organised 
on behalf of the makers, J. L. 
Tankard & Co. Ltd., by the 
promotion department of Charles 
Walls & Partners Ltd. Both are 
Bradford firms. 

One contest, a Nationa! Retail 
Window Display Competition, 
open to all retailers who sell 
rugs, will be divided into two 
groups: for retailers who 
employ professional or full-time 
display staff, and for those who 
do not. The first prize will be 
150 gns., and the Lamtex Display 
Trophy, and there will be other 
awards. 

In the second contest, the 
National Shop Assistants’ Com- 
petition, contestants will be 
asked to arrange 12 advertise- 
ments in order of merit, and to 
write a short essay explaining 
their order of preference. There 
will be £200 in prizes. 


Agents’ U.S. meeting 


Over 100 agency people, 
representing 38 countries, will 
attend the International Meeting 
of Advertising Agency Leaders, 
to be sponsored in the United 
States from April 23 to May 4 
by the American Association of 
Advertising Agencies. The pro- 
gramme will take the delegates 
from New York to White 
Sulphur Springs, on to Washing- 
ton, and back to New York. All 
sessions will be in English. 


Guides to Birmingham 


Two new 48-page guides issued 
by the City of Birmingham infor- 
mation department respectively 
describe and illustrate the history, 
residential areas, education, civic 
activities and other aspects of 
Britain’s “second city”; and its 
industrial life. Each guide costs 
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He your own BOSS 


-with £3,500 ee OR 
in the bank! fo simple “yes on “no” ? This is part of 


the fascinating test which can Make You 
ail ite 5 ! Your Own Boss. It includes a chance to 
why not? Zs be tihinhalt 


* 


Ever dreamed of running your Zs 
own business ? Doing things YOUR ig= . Have you found it impossible to make 
way ? Being your OWN master ? oa) ee progress in your project without capital ? 
Do you sometimes long to exercise 
your own initiative and your own enterprise ? 


IT CAN BE DONE 
IT ISNT HALF AS DIFFICULT AS YOU THINK 


Do you find it easy to make a decision ? 


Do you agree with the old adage that if 
you take care of the pence the pounds 


will look after themselves ? 
If you are held back in your enterprise simply 


: ' Having decided on a course of action, do 
by i as on me eee on you ae to it at all costs ? 
We not only believe opportunity exists, we 
are confident that young people today are as Do you agree that it is more important 
capable of exploiting it as ever they were. to exercise greater care when buying 
We can’t show everyone HOW to be his own goods for re-sale, than when buying 
boss. But if you can satisfy US that you are the capital equipment ? 
best person to run a business of your own we can, 


Do you make friends easily ? 
and will, HELP — WITH £3,500! 


Order the 


NEWS CHRONICLE 


AND DAILY DISPATCH 


from any newsagent from Monday, February 13 
AND FIND OUT ALL ABOUT IT 
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Bradford, capital of the wool trade, 
is in itself one of the busiest cities 


in the country. But around it also are 


concentrated many prosperous towns 
and villages, which look to Bradford 


for their news and go there to shop. 


The Yorkshire Observer is Bradford's 
own morning paper and the most 


used by the wool trade. The Evening 


Telegraph and Argus enjoys almost 


a complete monopoly in Bradford 
itself, being bought daily by 94.2°, of 
the families in the city. 


By using the columns of these two 


papers, advertisers can be sure not 


only of a thorough coverage of 


Bradford, but also of the densely 


populated area to the north and west. 


Bradford papers 
give advertisers 


a, large PLUS 


RECORD RETURNS POINT TO 
INCREASED BRADFORD PROSPERITY! 


Throughout the world the Bradford Con- 
ditioning House returns are recognised as 
the pilot guide to the health and stability of 
the whole woollen industry. 


Breaking a 42 year old record, the 1955 
poundage of materials that passed through 
the Bradford Conditioning House soared to 
101,065,685 Ibs! 


Seven and a half million more than 1954. 
Fourteen million more than 1953! 


Bradford was born on wool .. . has thrived 
on wool. This amazing increase in returns 
points to an even greater period of pros- 
perity for every Bradford man and woman. 
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| MORNING mis 505 | 


‘Celegraph & Argus 


| EVENING 123.668 | 


HALL INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Print troubles: LTS bid for separate trade 
setting agreement 


INFORMAL TALKS FOLLOW LMPA’S 


‘CONCILIATION’ 


LETTER 


A NEW development in the printing dispute in the London 
area during the past week has been a suggestion that a 
separate agreement should be made on trade typesetting. 


It is understood that ap- 
proaches have been made to 
individual employers by the 
London Typographical Society. 

The importance of trade type- 
setting to advertising was em- 
phasised by the LTS instruction 
to chapels in Newspaper Pro- 
prietors’ Association houses that 
they should not set advertise- 
ments normally handled by trade 
setting houses for national daily 
and London evening newspapers. 
(ADVERTISER'S WEERKLY exclusive 
last week.) 

This week the NPA has been 
in contact with the LTS, but the 


“Advertiser’s Weekly” is again 
restricted in size and content. 
We apologize to readers and 
advertisers for a state of affairs 
which is beyond our control. 


outcome of informal talks was 
not known as we went to press 
on Wednesday. 

An NPA spokesman said: 
“We feel that we should not be 
involved in disputes in the general 
printing trade.” 

Severe restrictions in ad ty 
setting could lead to paging 
reductions in the nationals. 

A four-hour meeting on Tues- 
day between the LTS and the 
London Master Printers’ Associa- 
tion, following an exchange of 
letters earlier this week, has 
lessened the tension in_ the 
London dispute. The two parties 
were due to meet again yesterday 
(Thursday). 

The London Master Printers’ 
Association’s emergency com- 
mittee are understood to have 
met again on Wednesday. 

Tuesday’s talks were informal. 
They followed an offer by the 
omeneres oe to refer the Ey to 
a conciliation committee of the 


a i Joint Industrial Coun- 


After Tuesday's talks no pro- 
mise of action to stop the three- 
week-old “work-to-rule” restric- 
tions was made. 

The state of deadlock in the 
provinces between the Newspaper 
Society, the BFMP and the Typo- 
graphical Association, who have 
banned overtime, still continues. 

A conciliation committee 
which heard evidence in the 
wages dispute between the 
BFMP and the Amalgamated 
Society of’ Lithographic Printers, 
suggested the appointment of an 
advisory panel to assist the 
parties to reach an early settle- 
ment. The union executive will, 
it is understood, consider the 
proposal. 

This week the first serious re- 
sults of dispute were reflected in 
the news that two provincials 
have ceased publication until 
settlement is reached. They are 
the Warrington Examiner and 
the Widnes Guardian. A spokes- 
man for the Widnes Guardian 


@ Continued in Stop Press 


| COMMENT 
LET’S HAVE 
REAL PEACE 


There was a gleam of light on 
what might have been Black 
Monday—the day the LMPA 
conciliation offer expired. 
Instead of a stoppage there 
have been talks. And where 
there is talk there is hope. 

It is becoming increasingly clear 
that there is general desire for 
a settlement of the London dis- 
pute, although there is stale- 
mate in the provinces. 

Meanwhile the buyer of print 
suffers patiently in the hope 
that a painful episode may lead 
to a lasting settlement. 

He hopes that the printing indus- 
try will achieve a wages struc- 
ture likely to make an end of 
periodic disturbances in the 
poten of Se printed word. 

Three factors are essential to the 
future prosperity of printing 
and all the businesses depen- 


@ Greater productivity. 

The sooner all sections of the 
industry get together to achieve 
this the better for them and 
their customers: 


Colston names 
Dorland 


Dorland Advertising, Ltd., 
have been appointed to handle 
advertising for Charles Col- 
ston Limited, the recently 
formed £500,000 firm headed 
by Sir Charles Colston, a 
or om chairman of Hoover, 


In his announcement of 
Dorland’s appointment, Sir 
Charles said this week that ex- 
tensive plans for advertising in 
ae media are being 
ma 


New agency has 


25 accounts 


A new agency, which already 
‘has 25 clients, Paul Padfield 
Ltd., is operating from Man- 
chester. It is handling both tech- 
nical and consumer accounts. 

Managing director and chair- 
man of the agency, which began 
operations on February 1, is Paul 
Padfield, formerly a director and 
general manager of Bayard Pub- 
licity Ltd., which he joined five 
years ago. 

Production manager and space 
buyer is A. J. Marsland, who was 
at Bayard Publicity with Mr. Pad- 
field, as production manager. 
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‘Stress quality—not quantity’ Butler tells 


AA anniversary lunch 


ASSOCIATION’S ‘DIFFICULT BIRTH’— 
BUT IT HAS FLOURISHED SINCE 


—Lord Burnham 


Mr. R. A. Butler, Lord Privy Seal and until recently 
Chancellor of the Exchequer, believes that the “incomparable 
weapon” of advertising should be used to emphasise quality 


Advertising’s benefits : 
‘e Economy 
e Efficiency 


e Education 


“If BOAC and BEA did 
not advertise as they have done, 
traffic would be lower and less 
regular and flying therefore cost 
you more than it need,” said Sir 
Miles Thomas, chairman of 


poration, at Oxford on Tuesday. 

“Indeed there would almost 
certainly either be no British air 
network, or the cost of launching 
and maintaining one would be 
falling heavily on the tax payer 
instead of its paying its way.” 

Sir Miles was addressing a 
public meeting on advertising and 
its impact on modern society, in 
the presence of the Vice-Chancel- 
lor of Oxford University, the 
Sheriff of Oxford, and a distin- 
uished audience representing the 
Unheasity and Oxford trades and 
manufacturing industries. 

The meeting was organised by 
the Advertising Association and 
the Advertising Club of Oxford. 


Influence on industry 


“The influence of advertising,” 
said Sir Miles, “has been decisive 
in the development of many 
industries. 

“In the first place it has helped 
to create the conditions under 
which modern industry has 
developed, including the concen- 
tration of key industries into the 
large units necessary for the 
efficient application of new pro- 
cesses and the exploitation of new 
inventions and discoveries. 

“In the second place, its ability 
to create mass-demand has made 
mass production possible—and 
without large-scale industry and 
mass production in creative com- 
bination we could not hope to 
sustain our present populations at 
anything like their present stan- 
dard.” 


Sir Miles stressed the value of 
informative advertising to the 
1,200,000 visitors from overseas, 
“to whom all British advertising 
is new and informative.” 

He mentioned the information 
campaigns carried out by the 
Government, and by blic 
bodies such as British Railways, 
and he also praised the work of 
the British Travel and Holidays 
Association. 


rather than quantity. 


At the 30th anniversary 
luncheon of the Advertising 
Association at the Dorchester on 
Monday, he said: “You are 
probably more closely in touch 
with public opinion than any 
other body of your size. I advise 
you to go, above all, for quality.” 

Mr. Butler said it was a self- 
evident proposition that without 
advertising, modern _ society 
would not exist. “The inventive- 
ness of the 20th century would 
be less impressive, and our stan- 
dards of life would be lower if 
it had not been for your activi- 
ties,” he said. 


‘Up to all of us’ 


Recalling the theme of the 
1955 Advertising Association 
conference, “Advertising and a 
Higher Standard of Living,” he 
said, “I have myself advertised 
that we can increasingly improve 
our standards of living over the 
years to come. I believe that this 
depends not only on your skill 
and art, but on all our efforts.” 

More than 620 advertising men 
and women were presided over 
by Lord Luke, president of the 
Association, who hoped that dur- 
ing the next 30 years, advertising 
would be as successful in the 
— market as it had been at 


ae Butler was wittily thanked 
by Lord Burnham, a vice-presi- 
dent of the Association, who 
said: “Who am I to pose as a 
checker of the ex-Chancellor?” 

As senior vice-president of the 
Association and one of the 
original signatories to its 
memorandum of Association, he 
recalled its birth. “It would be 
difficult,” he said, “to conceive a 
more painful delivery ; but since 
then the child has flourished 
a je sl 

Of the seven original signa- 
tories, three others were present 
at the luncheon. They were 
Andrew Milne, Stuart Hirst and 
Mrs, Ethel M. Wood. 


IPA course on copy 


A one-day course on copy and 
layout was held at the Institute 
of Practitioners in Advertising’s 
headquarters in Belgrave Square, 
on Saturday, January 28. Forty- 
eight students attended. The 
course was under the direction of 
chairman E. Ward Burton, Arm- 
a / -.,. < CG 
Warren, W. S. Crawford Ltd., 
and E, A. Fosdike, Saward, Baker 
& Co., Ltd. 


Mr. R. A. Butler, Lord Privy Seal, 
in thoughtful mood as Lord Luke, 
president, speaks at the 30th anni- 
versary luncheon of the Advertising 
Association. 


Revlon celebrate 


25th anniversary 


Revlon International Corpora- 
tion celebrated their 25th anni- 
versary by taking over the 
Embassy Club in New Bond 
Street, to give a gala banquet. 
The 120 guests included Martin 
Revson, one of the founders of 
Revion, and many American and 
British executives of both the 
sales and advertising departments 
and the company’s overseas dis- 
tributors. 


AIRPORT ADS : 


Ministry’s ‘yes’-— 
council’s ‘no’ 


Eastleigh (Hampshire) Town 
Council says that the Ministry of 
Transport and Civil Aviation has 
asked it to reconsider its decision 
to refuse planning authority for 
advertisement hoardings at 
Southampton’s airport at East- 
leigh. 

The application was submitted 
by Frank Mason and Co., Ltd., 
and it was indicated the firm were 
contemplating lodging an appeal 
to the appropriate Ministry 
against the refusal. 

“The sites would not present a 
prospect more unpleasant than 
the existing one, namely the air- 
port buildings,” the Transport 
Ministry stated. “They were 
limited to three in number, had 
been selected in positions where 
they would do most good, and 
were not unpleasing in design.” 

The Council's development 
committee has not only refused to 
accept the Ministry’s plea, but 
has decided to add a further 
reason for refusal—that the 
hoardings would create an addi- 
tional traffic danger to users of 
highway A335. 


Baby-products gift scheme pulls 


A large response has already 
been reported to the offer, to ex- 
pectant mothers, of free samples 
of baby products which manufac- 
turers are making in collabora- 
tion with the new monthly, 
Mother and Baby, the first 
(January) issue of which has now 
appeared. 

The issue also contains offers 
of post-free distribution of the 
magazine to mothers at a special 
rate for 12 months, and of free 
and post-free issue to expectant 
mothers “until baby arrives.” 

The first issue, of 48 pages, 


contains over 20 articles, with 
many photographic and drawn 
illustrations, some in _ colour. 
Baby products, gifts for women 
and life insurance figure in the 
advertisements. 

Mother and Baby is published 
by Firmin (Publishers) Ltd., Lon- 
don. Mrs. Rosalind Jacquier is 
the advertisement manager. Page 
rate is £80 for a black and white 
page, with standard colours £10 
extra; other colours are £15 
extra, and bleed-offs 25 per cent 
extra. There are series reduc- 
tions. 


TO-MORROW’S TOPICS 


® Record whisky production in 
Scotland will permit expanded 
release this year of top quality 
brands on the home market. 
Intensified publicity is antici- 
pated to clear less popular lines 
and competing drinks. 


@ Danish food exporters are to 
increase publicity for traditional 
products in Britain. A series 
of special displays in strategic 
marketing centres will be fol- 
lowed by exhibitions supported 
by press and poster advertising. 


© Opportunity for exporters: The 
rapid development of  self- 
service in Western Germany is 
opening a market for store 
equipment and 

packed consumer goods. 


® A big publishing group is con- 
templating the closing down of 
several old - established 
children’s comics to tighten up 
on printing costs. 


® Butter and margarine makers 
will face fierce, new competi- 
tion later this year. 


@A British bid is to be made 
to break into the American 
market with household labour- 
saving devices. 


®@ A new shirt will be introduced 
shortly by a manufacturer who 
will use national advertising for 
the first time. 
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One of the windows of Kemsley House, Sheffield, is taken up with this 


display inviting the public to make 


use of tele-ads in the “Sheffield 


Telegraph” and “The Star.’ 


@ Continued from page 3 
New Manchester 
agency formed 


The new agency is to apply for 
membership of the Institute of 
Practitioners in Advertising, and 
has already asked the Newspaper 
Society and Periodical Pro- 
prietors’ Association for recogni- 
tion. 

In addition to his service with 
Bayard Publicity, Mr. Padfield 
was with Stowe & Bowden Ltd. 

bo before 
and after the 
war, and he 
then joined 
Osborne Pea- 
cock Ltd. for 
a period of 
two and a 
half years. 

The follow- 
ing accounts 
are being 
handled by 
Paul Padfield 
Ltd.; Thomas 
Bradford & 


Paul Padfield 
Ce.. 
Bratt & Evans Ltd, ; 
low & Edwards Ltd.; Byrom 
Foundry & Engineering Ltd.; 
County-Craft Products Ltd.; 
Edwards Brothers (Tippers) Ltd.; 
Samuel Gratrix Ltd.; Hopkins 
and Buckland Ltd.; Humphrey 
Lloyd & Sons Ltd.; P. J. Hewit- 
son & Co., Ltd.; Luke & Spencer 
Ltd.; Mancuna Engineering Ltd.: 
Marsden, Harcombe Ltd.; Mov- 
able Floors (Vehicles) Ltd.; Mor- 
cosia Coats Ltd.; Middleton 
Sheetmetal Co., Ltd; Nulux 
Mattress Co., Ltd.; William Oxley 
& Son Ltd; Queen’s Hotel, 
Aldley ; H. Read Ltd.; Sally Pig- 
tails (Garments) Ltd.; White, 
Child & Beney Ltd.: J. R. Wil- 
liams & Co., Ltd.; Wood Hoists 
Ltd.; and Tegula Floors Ltd. 


Sign makers’ dinner 


Annual dinner and dance of 
the Master Sign Makers’ Asso- 
ciation. will be held at the Park 
Lane Hotel, London, next Friday. 


ABC’s programmes 
for all papers 


ABC Television Ltd, as an 
experiment, will not limit its 
Midlands week-end programme 
details to the “TV Times” or 
to any other magazine. Full 
details will be given to the local 
press a few days before the 

es are due. 

“Our policy is to keep our pro- 
grammes as flexible and up-to- 
the-minute as possible,” said 
an ABC spokesman. 

“Where, for example, we obtain 
an item of powerful regional 
interest such as the West Brom- 
wich v Birmingham soccer 
‘derby,’ we shall not hesitate 
to change our programme 
schedule at the last minute. 

“For our first week-end, Satur- 


days before our opening. We 
hope the newspapers will 
respond to our supply of fuller 
details by giving full play to 
our programmes.” 


More office space at 
Armstrong-Warden 


Increasing business has made 
necessary a further expansion in 
the premises of Armstrong- 
Warden Ltd.—the fourth expan- 
sion in office-space since the end 
of the war, says the agency. The 
public relations department, with 
its fashion and beauty service and 
the production department, now 
occupy offices on the first floor of 
69 New Oxford Street, W.C.1, 
where a new boardroom and con- 
ference room is also situated. 


The agency already occupies the e- 


second and fourth floors. 


Account moving 
Sun Advertising Ltd. 
announced in Dublin this week 
that they are ceasing to handle 
the Sunbeam - Wolsey 
account, 


WHITE FISH 
AD THEME 
CHANGE 


A new advertising campaign 
which the White Fish Authority 
will launch in April will empha- 
sise the man who sells the fish, 
the fishmonger and his staff and 
the fish frier, whereas previously 
the emphasis had centred only 
on fish,.J. A. A. Leach, PRO to 
the Authority, told members of 
the retail trade in Manchester on 
Monday. 

“ We are going to try and build 
up among the public a feeling of 
confidence and goodwill for the 
fishmonger and the fish frier,” 
Mr. Leach explained. 

The merchandising service is to 
be extended and supplemented 
into a sales advisory service, and 
consideration is to be given to 
such questions as ~ aids, 
packaging and _ self-service. 
Whether self-service would work 
in the fish trade was not certain, 
4 it should be examined, he 
said. 


£100,000 a year 


The White Fish Authority was 
now spending £100,000 a year on 
publicity, and the distant waters 
section of the British Trawlers’ 
Federation were spending even 
more. 

Advertising was an_ essential 
part of the job of selling, and 
the latter could be broken down 
into two functions. First came 
the job of marketing, and second 
the job of advertising. The two 
met at the point of retail sale. 
Advertising was not just a matter 
of selecting jokes and slogans. 
Good advertising was based on 
facts, he said. 

“You are wasting your mone 
on advertising if you don’t thin 
out clearly what the advertising 
problem is that is in front of 
you,” Mr Leach added. “You 
must try to get at the facts of 
your business, and the facts are 
gathered by market research.” 

Agents for the White Fish 
Authority are Mather & Crow- 
ther, Ltd. 


Walter ‘Hill party 


Walter Hill & Co., Ltd., out- 
door advertising contractors, en- 
tertained a company of about 
150, including clients, members 
of advertising agencies, advertise- 
ment managers, heads of other 
contracting firms and of various 
advertising bodies at a reception 
in the Grand Circle Salon, Drury 
Lane Theatre, on Tuesday. The 
guests were received by Norman 
Gardner, chairman and managing 
director. 


Bureau on tour 


Ramsgate’s mobile information 
bureau is leaving this week-end 
for a three- or four-week visit to 
the —, The van which is 

uipped with a cine-projector, 
will be showing the publicity 
film: “A Holiday to Jump At. 
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New Rank company 
in South America 


licity controller. Mr. Jamieson 
has been in charge of publicity 
and advertising for J. Arthur 
Rank Overseas Film Distribu- 
tors since 1950. 

He has had 34 years in the 
film industry and joined Odeon 
Cinemas as publicity manager 
in 1938. In 1946 he joined the 
overseas office of the Rank 
Organisation. 


‘Too early’ for 


TV conclusions 


“We have maintained our 
advertising pressure and are, as 
you will be aware, experimentin 
in commercial TV,” the Earl of 
Iveagh, chairman of Arthur 
Guinness, Son & Co., Ltd., told 
the firm’s annual general meeting 
this week. 

But it was too early to reach 
any conclusions regarding either 
the value or the mechanics of the 
new medium, he said. 

Earl Iveagh reported that the 
Guinness Book of Records had 
been an “outstanding “success” — 
owing to the brilliance of the 


MIDLANDS TV STARTS 


The Midlands station of the 
Independent Television Authority 
will open next Friday. Transmis- 
sions will begin at 7.45 p.m., when 


speeches 
made by Sir Kenneth Clark, ITA 
chairman, and the Lord Mayor of 
ingham, Ald. Lummis Gib- 


ABC Television Ltd. 


editorship. “When this edition is 
completed we shall have disposed 
of over 170,000 copies,” he added. 

Guinness sales for the past year 
had made steady progress ; total 
sales were once again a record 
and exports continued to expand 
-_ notably, the meeting was 
told. 


Shopping guide to 
be networked 


Advertising Features Ltd.'s 


Saturday afternoon shoppi 
guide, “Home with Joy Shelton, 
will become a network feature 
from February 18 onwards. It 
will be screened simultaneously 
from the London and Birming- 
ham stations. There will be a 
combined charge to advertisers of 
£560 for two minutes or £305 for 
one minute on the networked 
programmes. 
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Hearing that Birmingham was one 
of the coldest spots in Britain last 
week, the Jamaica Rum Producers’ 
Association provided a tot of rum 
for street sellers of the Birmingham 
“Evening Despatch.” 


No Government 
decision yet 
on newsprint 


The scheme for the voluntary 
limitation of newsprint con- 
sumption by the newspaper 
publishers is not expected to 
come into operation in time for 
the next rationing period. 

F. P. Bishop, general manager. 
Newsprint Supply Co., said this 
week: “We have not received 
the Government’s decision on 
what will happen after March 
4, and we are expecting that 
Government control will con- 
tinue for a further period.” 

Both the Daily Mail and the 
Daily Express, which on Mon- 
day raised their selling prices 
from 14d. to 2d., have an- 
nounced that they propose to 
increase their paging. 

The Daily Telegraph said, over 
the eens, that it will “stay 
at 2 


BEA’s uses for 
direct mail 

Alan A. Martin, sales promo- 
tion superintendent for British 
European Airways, told the 
British Direct Mail ~Advertising 
Association that, to personalise 
the BEA service so as to keep 
existing passengers and win many 
more, there was no better medium 
than direct mail. The _ ideal 
method, a combination of press 
advertising and direct mail, was 
not always possible to arrange, 
since advertising space must be 
reserved usually well in advance. 

A direct mail shot could, how- 
ever, ‘be posted at short notice 
fairly easily. 


New buildings 
should allow 
for ads 


Ipswich Town Council’s plan- 
ning committee describes, in a 
report, the advertisement regula- 
tions as “perhaps the most diffi- 
cult regulations the committee 
has to administer.” Reason given 
is that the right of a trader or 
manufacturer to advertise his 
wares “must be balanced against 
any possible injury his proposed 
advertisement may cause to 
amenity, and its possible effect 
on public safety.” 

It has established the follow- 
ing principles in dealing with 
applications since the rules were 
introduced : 


Plans for new buildings 
should provide for advertise- 
ments to be architecturally 
integrated in the design. 

In general, no new adver- 
tisement will be permitted 
in predominantly _ residential 
areas, except on buildings of 
a commercial character. 

The size of an advertisement 
to be displayed on an existing 
building or wall should bear 
satisfactory relationship to the 
size of the building or wall. 

An independent advertising 
station or hoarding should 
bear a satisfactory relation- 
ship to its site and the sur- 
rounding development. 


In the seven years since the 
advertisement regulations were 
brought in, the Council has had 
13 appeals made to the Minister 
against its decisions. Of these, 
four have been upheld, seven 
dismissed, and two withdrawn. 


At a cocktail party last week to 
mark the official opening of new 
London offices for Nicholls Dorrity 
Advertising Ltd., at 19 Queen Street, 
Mayfair, W.1, were (left to right) 
Douglas Chamberlain, Birmingham 
director of the agency, Louis Dorrity 
and Eric Nicholls, joint managing 
directors, and Philip Lerner, the 
London director. 


‘Who pays for 
advertising?’ 


“Who pays for advertising ?” 
“How does it affect the freedom 
of the individual ?” and “Should 
there be more protection against 
those who misuse advertising ?” 
are among the questions discussed 
in a new pamphlet Advertising on 
Trial by Michael Baynes (Bow 
Group, 30 Pall Mall, S.W.1, price 


2s.). 

The pamphlet, which puts the 
case for the consumer, is in two 
parts. The first discusses adver- 
tising, its theory and practice ; 
the second part deals with con- 
sumer — 


Chamber attacks is gift trading 


Gift trading is severely criticised © 
in this month’s issue of the 
National Chamber of Trade 
Journal. Strongly urging retailers 
not to operate gift schemes, the 
Journal alleges: 


“The manufacturers of deter- 
gents are the main exponents of 
these schemes but it must be fully 
appreciated that it is the retailer 
himself who aids and abets in 
many instances. 


“We understand that one of 
those manufacturers ‘gave away’ 
over one million towels during 
the past year under their scheme. 
This represents a loss of business 
by the retailers in that particular 
trade of something like £250,000. 
Similar extensive losses have 
affected other trades with which 
the schemes have interfered,” 
says the Journal. 


| 


“TAMA hear film talk 


Members of the Midlands 
branch of the Incorporated 
Advertising Managers’ Associa- 


tion attended a talk and demon- 
stration of old and new advertis- 
ing films, given by Bill Collins, of 
Pearl and Dean Ltd., at the 
Birmingham Engineering Centre. 
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New marketing 
map shows 
towns’ influence 


A new marketing areas map of 
Great Britain has been produced 


y “Geographia” Ltd. Its aim is 
to show the extent to which a 
town or centre influences the 
surrounding countryside by draw- 
ing to itself people from neigh- 
bouring villages for shopping, 
entertainment, etc. 

This, it is claimed, simplifies the 
problems of sales representatives 
and media planners of dividing . 
the country into suitable areas 
which will prove both fairer to 
the salesmen and more effective 
in reaching the maximum number 
of potential customers. 

The “Geographia” map, which 
is 40 in. by 50 in., is based upon 
the Ordnance 10-Mile Map of 
Local Accessibility. 

The map is used in conjunction 
with a Marketing Areas Hand- 
book, published by “Geographia” 
Ltd. This book gives the popula- 
tion of over 900 marketing centres 
and of the “hinterland” which are 
served by the same local trans- 
port system, and the number of 
retail outlets in several of the 
main classes of business. 

The map, with the handbook, 
sells at £6 Ils. 6d. mounted on 
map tack board with a laminated 
surface, or £4 4s. mounted on 
cloth and dissected to a size of 
about 14 in. by 10 in. 


Scottish stores ‘deplore’ rate rises 


Proposed Scottish newspaper ad- 
vertisement rate increases have 
annoyed store advertisers in 
Scotland. 

At a meeting recently the Scot- 
tish Retail Drapers’ Associa- 
tion deplored the increases on 
the grounds that they would 
seriously affect departmental 
stores, in some cases the major 


space users in the Edinburgh 
and Glasgow media. 

A statement issued said: “We re- 
gret that such a large increase 
in advertising rates is being 
made at a time when an en- 
deavour is being made to hold 
prices stable.” 

The association has sent a protest 
to all newspapers in the area. 


... ANd Of course 4 Ho ‘T Bus Advertising 


ADVERTISING DEPT. B.E.T. FEDERATION LTD. STRATTON HOUSE, PICCADILLY, LONDON, W.I. 


Tel: MAY fair 8886 
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Extra ad space in Northern edition of 


‘Radio Times’ planned | 


‘TEN MILLION AND 60 PAGES IS BBC’S 
AIM’ SPACE BUYERS ARE TOLD 


Even before the new factory which Waterlow and Sons are 
building for the “Radio Times” at East Kilbride gets fully 
into production, it may be possible to provide additional 
advertisement space exclusively in the Scottish, Northern 
Ireland, and North of England editions. 


This was announced by Tom 
Henn, head of the BBC advertise- 
ment department at the annual 
luncheon given by BBC Publica- 
tions to space buyers last week. 

Of the Radio Times's 52 pages, 
the permissible advertisement 
content was 134 pages, and he 
said that more space was firmly 
booked and on the waiting list 
for the winter, spring and autumn 


‘More colour in 
papers soon’ 


The advent of colour tele- 
vision will probably result in the 
wider use of colour in newspaper 
production, C. F. Carr, general 
manager and_ editor-in-chief, 
Southern Newspapers Ltd., said 
when opening the British Press 
Pictures of the Year exhibition 
at the Gaumont Theatre, Bourne- 
mouth, last week. 

Suggesting an exhibition of the 
best news photographs of the 
past half-century, he said that if 
it opened in London and then 
toured the provinces—where it 
could be linked with local exhibi- 
tions of the best regional news 
pictures of the same period—it 
could earn thousands of pounds 
for charity. 


Rabbit clearance ads 


The cost of advertising rabbit 
clearance orders in newspapers in 
England and Wales up to Novem- 
ber 30, 1955—the latest date for 
which figures are available—was 
£5,693. Corresponding expendi- 
ture in Scotland was £1,015.— 
Answer to a question in the House 
of Commons. 


Safe parking 

On arriving at the Samson 
Clark & Co., Ltd., building visi- 
tors with cars are now being met 
by a chauffeur who drives their 
cars to a “safe” parking area. 
When the visitors are ready to 
leave the cars are brought back to 
the front of the office. In charge 
of arrangements is Jim Batten, 
the company’s chief chauffeur. 


£146 for NABS 


The Fleet Street Players have 
passed on to the National Adver- 
tising Benevolent Society the 
sum of £146 2s., the proceeds 
from their latest show, “As Long 
As They're Happy.” 


months than they could hope to 
accommodate. But he assured 
his audience of about 110 space 
buyers from leading London ‘and 
provincial agencies that he would 
continue to seek reasons for put- 
ting advertisements in BBC pub- 
lications, and not for leaving 
them out. 

Recalling the statement by 
G. S. Strode, general manager of 
BBC Publications, that the target 
for the “Radio Times” was 10 
million copies of 60 pages every 
week, Mr. Henn said that the 
ABC figure of 8,800,725 copies a 
week for 1955 was an increase of 
nearly 600,000 over the previous 
year. 

The Christmas issue had a sale 
of nearly 9,750,000. 

Mr. Henn went on to deprecate 
the way some intellectuals 
“shuddered” at the mention of the 
word “advertising.” 

“It would do them a lot of good 
to find out what advertising was 
about,” he said. “It did not take 
me long to discover that an 
advertisement, especially in such 
a medium as the Radio Times, 
was itself just one link in the long 
chain of scientific marketing.” 

The toast of the guests was 
responded to by E. P. d’E. Hems- 
worth, until recently head of BBC 
Publications’ advertisement de- 
partment for many years, and by 
George Osborn, space buyer, 
Mather & Crowther Ltd. 

A number of amusing imper- 
sonations were given by Peter 
Cavanagh. 


éin onthe \ 


PRESENTER BY THE MARKERS OF 


~ SENIOR SERVICE 


CIGARETTES 


Silk-screened by Print Processes 

Lid., this exhibit won the Dane 

Trophy for mechanised screen 

printing. It also took second prize 
in the Ridout Cup contest. 


Motor club for 
agency men 


Following the success of a 
motor rally, starting at Cobham 
and finishing at the King’s Head, 
Epsom, which was won by Tony 
Bell, of the S.T. Garland Adver- 
tising Agency, in an Austin A.40, 
it is intended, if enough support is 
forthcoming, to start an Advertis- 
ing Agency Motor Club. 

A programme of rallies, a 
Concourse d'Elegance and other 
activities will be arranged, start- 
ing this spring. 

Geoffrey Freeman, of the 
Robert Freeman Co. Ltd., at 22 
Hill Street, W.1, is acting secre- 
tary. If the response is satisfac- 
tory, a general meeting will be 
held later, at which officers of 
the club will be formally elected. 


This group of members of the Sheffield branch of the Incorporated Adver- 
tising Managers’ Association visited Percy Lund Humphries & Co., Ltd., 
of Bradford. Left to right (back row): G. G. Deakin (John Fowler & Co. 


(Leeds), Ltd.); H 
(Gratton Warehouses Lid.); K, 


W. Robertshaw (Lund Humphries); 


D. W. Allanach 
Holdsworth (Lund Humphries); 


R. Hazell (United Steel Cos. Ltd.); 6. Bentley (Thos. W. Ward Ltd.). 


Front row: 


(Davy & United Engineering Co. Ltd.); C. S. 
(Leeds) Ltd.). 


M. R. Morgan (W. C. Holmes & Co., Lid.); F. R. Smith 


Hammond (Schofields 


High standards, 
more entries in 


DPSPA awards 


A greater number of entries 
than in previous years was 
received for the Display Pro- 
ducers’ & Screen Printers’ Asso- 
ciation’s 1955 competitions and 
awards, the results of which have 
— — announced. 

n the final judging the jud 
said that the standard ot tats 
had been “consistently high 
throughout the various sections.” 
The final placings in many cases 
had only been obtained “after the 
most careful scrutiny and inspec- 


tion.” 


The presentation of trophies 
and awards will take place at the 
DPSPA's luncheon next Tuesday 
at the Café Royal. Prize-winning 
entries will be displayed at the 
second Screen Printing and Dis- 
play Production Exhibition at 
Park Lane House, 45 Park Lane, 
W.1, from Tuesday to Friday, 
March 13 to 16. 

Multiple Displays and Sales-Aids 

Holstius Cup: 1: Display Craft Ltd. 
2 and 3: Clements Bros. (Displays) Ltd. 

ri 2: on Woelm, 

rmany. “4 
<<" 3: Teaplecs Lad. se 

““World’s Press News and Advertisers’ 
ra ® Sean, Cop 5; Sronanetion 
& Rowiey Fy owley . 3: Olley 

v Award: 1: Art Display Service 
~ 2: Display Craft Ltd. 3: Trapines 

Solus Displays and Exhibition Stands 
Phillip Weisberg Cup: 1: Ace Asso- 
ciated Woodwork Companies Ltd. 2: 
Clarion Display, Luton. 3: Ace Asso- 
ciated Woodwork Companies Ltd. 

Mechanised Screen Printing 

Dane Trophy: |: Print Processes Ltd. 

& Sawey Craft Lid. 3: Hypnocolor 


a Cc 1 ¢ Dispos Pro. 
eleaven Cup: ual): Display 
ductions Ltd., Tetes Pesstens Lid. 3: 
Studio Sprinze! Ltd. 
Dane Award: |: 
Screen Printers) Ltd. 
Ltd. 3: Supasigns Ltd. 


Posters 
oo Hall Trophy: 1: Hypnocoldr 
Ltd. : Roberts Posters. 3: Display 
Productions Ltd. 


F. P. & N. (ilk 
2: Display Craft 


Transfers 
Celion Award: 1: Studio 
2: Studio Sprinzel Lid. 3: 
Co. (Display) Ltd. 


inzel Ltd. 
. Foster & 


Cinema Advertising 
“Kimematograph Weekly 
1: Print Processes Lid. 2: Gordon's 
Publicity Lid. 3: Supasigns Ltd. 
Novel Uses of Screen 
“International Screen 


and 
Display Producer” Award: 1: Olley & 
Rowley Lid. 2: Olley & Rowley Lid 


Clements and Olley & Rowley Award: 
1: Richard Henry Vaughan TClements 


Bros. (Displays) Ltd.). 2: Miss Jean M. 
Beddow (Clements Bros. (Displays) 
Ltd.), 3: Peter James Biggs (Supasigns 


Caritograph Award: 1: Dudiey Howard 
Kavan, student at the London School of 
Printing & Graphic Arts. 2: Athene 
Advertising & Display Service Ltd. 
3: equal: David G. Riley, student at 
the London School Printing 
Graphic Arts (two designs). 
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ADVERTISER'S WEEKLY 
CHAIRMAN’S TRIBUTE 
‘JWT turnover 
grew in 1955’ 


Douglas Saunders, chairman of 
J. Walter Fhompson Co., Ltd., at 
the annual dinner and dance given 
by the directors of the JWT British 
Market Research Bureau to their 
staffs at the Dorchester, told the 
audience of more than 600 that he 
thought the future offered gredter 
and greater prosperity to the 
western nations, if they could 
agree on means of developing the 
more backward countries. 

“If this can be done,” said Mr. 
Saunders, “JWT, with their net- 
work of international offices, their 
reputation and their know-how 
will be able to play a vital part 
in this development. 

“The volume of work handled 
by JWT in 1955 was greater than 
the previous year and 1956 has 
started well. Our volume is six 
times greater than in 1946 and I 
see no reason why it should not 
continue to grow. 

“I won't speak of all the good 
work you have all done,” he con- 
cluded. “I will mention only one 
department, the baby of the com- 
pany. The television department, 
helped by and working with art 
and copy, have put on the screen 
since last September 150 different 
commercials on 415 occasions. 
This is no mean achievement.” 


Douglas Saunders, chairman of the 


J. Walter Thompson Co., Ltd 
addressing 615 members of 
saline staffs. 


the 


Philip Emanuel 
leaves £43,968 


Philip Emanuel, for 37 years 
advertisement director of Odhams 
Press Ltd., who died in July, aged 
73, left £43,968 19s. Sd. gross, 
£43,648 16s. 6d. net value. Duty 
paid was £20,737. He left £100 
each to the National Advertising 
Benevolent Society, and Dr. 


Barnardo’s Homes. 


The Lord Mayor of London, Ald. Cuthbert Lowell Ackroyd (second from 
left), the Lady Mayoress, the Sheriffs and their ladies, were entertained by 


the president of the Farringdon Ward Club, Harold Fish (centre), 
Mrs. Fish at the Club's annual dinner at the Apothecaries’ Hall. 


and 
Mr. Fish, 


a member of the Court of Common Council of the City of London, is 
pebichy manage of the * ‘Baty Telegraph.” 


Biderd Publicity celebrate 21 years 


Bayard Publicity Ltd., Man- 
chester, celebrates the 21st anni- 
versary of the foundation of the 
company this year. Since its 
formation the agency has special- 
ised in technical accounts. It 
includes among its clients Platt 
Brothers, the textile machinery 
group. 

The director with the longest 
service, J. Vaughan Saunders, has 
been with the company since 
1935. 

A director of the younger 
generation is 34-year-old Brian 
Pickin, recently appointed direc- 
tor and accounts executive. He 
was educated at Denstone College 
and has spent the last 10 years in 
technical publicity. His previous 
appointments were with Rowlin- 
son-Broughton and the publicity 
department of Renold Chains 
Ltd. 

Mr. Pickin began his advertis- 


ing career with Bayard Publicity, 
and is one of the few executives 
who have rejoined the company 
in a directorial capacity. 

A spokesman of the agency 
said this week: “Our story must 
have parallels in many other 
agencies which started practising 
in the early 30’s—the usual teeth- 
ing troubles, the early hopes and 
successes, the inevitable setbacks 
of the war and, finally, steady 
progress since 1946.” 


New nsotstofiins 


for executives 


A new professional association 
for executives who are not direc- 
tors is planned. D. Ruthven- 
Fowler, managing director of 
Ruthven Publications Ltd., and 
editor of The Executive, is tem- 
porarily in charge of the project. 


Monday, February 13 

PUBLICITY CLUB OF LEEDS meeting 
with the Leeds Business & Profes- 
sional Women’s Club. 

PUBLICITY CLUB OF LONDON meeting. 
The Archbishop of Canterbury on 
“Publicity and Human Relations.”’ 
Waldorf Hotel, 6.15 p.m. 
ADVERTISING CHRISTIAN GROUP meet- 
ing. Speaker: Harry G. Penman. 
St. Bride's, Fleet Street. 6.30 p.m. 
BRISTOL & WEST PUBLICITY CLUB 
meeting. R. H. Aylwin on the 
‘Organisation and Presentation of a 
Modern Circus.’ 


Tuesday, February 14 i 
REGENT ADVERTISING CLUB meeting. 
A. Gemmell on ‘Use of Paper.’’ 
6.30 p.m. 

WOMEN’S ADVERTISING CLUB OF 
LONDON dinner. Speaker: R. N. 
Campbell. Trocadero, 7.30 p.m. 
PUBLICITY CLUB OF SUNDERLAND meet- 
ing. D. Vv. Bradwell on “‘The Adver- 
tising of Pyrex.’ 

BRITISH SALES PROMOTION ASSOCIA- 
TION meeting. F. Kellard on “‘New 
Thoughts on Nylons.’’ 8, Hill Street, 
London, W.1. 6.30 p.m. 

DISPLAY PRODUCERS AND SCREEN 
PRINTERS’ ASSOCIATION luncheon and 


AD MAN’S DIARY 


« dinner dance. 


annual general meeting. Café Royal, 
Regent Street. 1 p.m. 

PUBLICITY CLUB OF NOTTINGHAM lun- 
cheon. J. E. Westmoreland on 
*‘Mental Health Service in the City 
of Nottingham.’’ Bell Inn, 1 p.m. 
Wednesday, February 15 

INSTITUTE OF PUBLIC RELATIONS Jun- 
cheon meeting. Miss C. Foyle on 
“The Story of Foyle’s Luncheons.” 
Criterion Restaurant, Piccadilly. 
12.45 p.m. 

SOUTHAMPTON PUBLICITY CLUB meet- 
ing. Walter Nurnberg on “Camera 
Craftsmanship in Advertising.”’ 
Polygon Hotel, 7.30 p.m. 
INCORPORATED SALES MANAGERS’ ASSO- 
CIATION (Glasgow) luncheon. Speaker: 
Sir Stephen Tallents. 

SOCIETY OF DIPLOMA MEMBERS OF 
THE ADVERTISING ASSOCIATION dinner. 
Dudley Noble on ‘“‘Motor Rallies."’ 
Friday, February 17 

MASTER SIGN MAKERS” ASSOCIATION 
annual dinner, Park Lane Hotel. 
INSTITUTE OF PUBLIC RELATIONS visit 
to GPO, Mount Pleasant. 2.30 p.m. 
BIRMINGHAM PUBLICITY ASSOCIATION 
Botanical Gardens, 
Birmingham. 

MANCHESTER PUBLICITY ASSOCIATION 
ladies’ night. 
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Bradford 
H. E. Clough is 


new president 


The Bradford manager of the 
Yorkshire Conservative Newspaper 
Co. Litd., H. E. Clough, was elected 
president of Bradford Publicity 
Association at its annual meeting. 

Mr. Clough, a founder-member 
of the Association, is known for his 


Club News 


work on behalf of the Printers’ Pen- 
sion Corporation. 

The new chairman is W. Walker, 
advertisement manager of the Brad- 
ford and District Newspaper Co. 
Lid. Mr. Walker is also a founder 
member of the Association. Vice- 
chairman is G. N. Heptonstall. 

Other officers elected were: 
executive committee—B. Abberton, 
D. W. Allanach, Miss E. Brook, 
R. A. Claybourn, Councillor D. A. 
Dalgleish, *E B. Gill, G. N. Hep- 
tonstall, Miss S, Hirst, W. Walker, 
G. Williams, W. A. Williamson, and 
J. E. Woodman; joint secretaries, 
R. Shepherd and A. H. Darkin; 
treasurer, A. R. Gallant; press 
officer, D. Hey; steward for NABS, 
Mrs. Charles Walls. 


oa 
Trends in British 


advertising 


_“Looking Forward in Adver- 
wp was the title of a talk by 
D. P. S. Graham, of the Ford 
Motor Co. Ltd., to members of the 
Glasgow Publicity Club when he 
discussed “coming trends in adver- 
tising in Britain.” 

Advertising, he said, would be 
considered on a much higher level 
than it was now among British 
managements. 


Ireland 


12 new members 


Twelve new members have been 
added to the roll of the Publicit 
Club of Ireland. They are Patric 
Dunfoy (Dunfoy Displays), J. W. 
Kearon (Irish Paper Merchants 
Lid.), Dermot A. . (Ryan's Car 
Hire Service), Jack Toner (Coleborn 
and Hopkins, Wicklow), Leslie A. 
Luke (PR consultant), Frank 
Webster (Caltex, Ireland), P. Ruck- 
lidge (Premier Seat Co.), D. Holden- 
Brown (Cairnes Ltd.), Hugh O'Neill 
(Ferguson Ltd.), Christopher Mac- 
Donagh, Norman Clarke, and David 
Allen (Evening Mail). 


London 


Annual gala date 
The Publicity Club of London's 


annual gala _ is to be held at 
Grosvenor House on Friday, 
March 23. Music will again be 


provided by Sidney Lipton and his 

orchestra. George Newnes Ltd. and 

Yardleys Ltd. have agreed to supply 
ifts for all the ladies present. 
ickets will be £2 10s. each. 


CENtral 4965/6/7 
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Solid selling must always be clinched with words. Words need 

readers. And EVERYBODY'S has a readership that reads. That is why 
space-buyers with an appreciation of creative problems no longer 

class EVERYBODY'S as just a general weekly. It is a weekly that is read 


at home, at leisure, regularly. An armchair weekly. Not a 


flip-through-it-on-the-way-home weekly. If you want your ads to be For a readership that reads— 


read, put EVERYBODY's On the schedule. EVERYBODY'S the armchair weekly 


A. W. BURNETT, ADVERTISEMENT DIRECTOR EVERYBODY'S PUBLICATIONS LIMATED 114 FLEET ST LONDON £.6.4 FLEET STREET 
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Get it known 


POSTERS COMPLETE THE CAMPAIGN 
Oo" SS a 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOC/ATION LONDON POSTER ADVERTISING ASSOCIATION LTD. BPA; 
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There are millions 


like her 


ADVERTISER'S WEEKLY 


Like millions of other viewers, she and her family read 

the Daily Mirror every day. For, according to the 
L.LP.A. Survey, 39% ofall regular televiewers are Daily 
Mirror-readers. The Survey also showed that a very 
high percentage of other costly products find their way 
into Daily Mirror homes. 
With the biggest daily sale on earth, the Daily Mirror 
has the lowest square inch per thousand rate of all 
national dailies. No wonder it is the world’s greatest 
mass market medium. 

Biggest daily 

sale on earth 
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"HAT ARE HER INTERESTS and preoccupations? Shopping, 
os fashions, children, cookery, domestic equipment, 
gardening, furnishing, building and architecture. . . 

The list is endless, for as a housewife and mother 
she must be a Jill-of-all-trades, and a mistress 
of most of them! That is why she looks to 
GOOD HOUSEKEEPING as her authority. Its 
fullness, its completeness, is an accurate reflection 
of all the many aspects of her way of life. 


Domestic equipment 


During 1955 an average of over FIVE whole pages in 
each issue were devoted to helping her with her 
choice of cookers, heaters, cleaners, electric mixers, 
lighting .. . and all the equipment which had been 
most recently awarded the Good Housekeeping 
Institute Seal of Guarantee. 


Good EM ousekeeping 


costs only £390 per page 


OLIVE A. BIRD. Advertisement Manager, Good Housekeeping, 33 Ashley Place, London, s.w.1. Telephone: VICtoria 6699 
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She knows that variety is the spice of 
life, and of meals .. . and colourful 
posters on David Allen sites remind 
her constantly, every day, of the 
great variety of pre-packed foods 
available to her. 

David Allens can help you to sell to 
her throughout Scotland, North 
East and North West England, North 
Wales, Northern Ireland and Eire. 


[ 7 
DAVID A LENS 


David Allen & Sons Ltd., 

7, Buckingham Palace Gardens, London, S.W.1. 
Telephone: SLOane 0711. 

Telegrams: Advancement Sowest London. 


.Area Offices-in GLASGOW, NEWCASTLE UPON TYNE, LIVERPOOL, BELFAST, DUBLIN. 
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THE CONTRACT JOURNAL co. LTD. 32 SOUTHWARK BRIDGE RD. LONDON S.E.1 — 
ee .% tue Telephone: aia a qr 


THE BRITISH CONSTRUCTIONAL ENGINEER fulfils a similar service overseas. 
Published in the interests of British building and civil engineering industries. 
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TR RICHARD FAIREY, M.B.E., HON. 

F.R.AC.S., HON. F.1.4¢.S., is Com- 
mandeur de Ordre de la Couronne 
(Belgium) and has been awarded the 
Medal of Freedom with Silver Palm 
(U.S.A.). Educated at Merchant 
Taylors and Finsbury Technical Col- 
lege. he gained Ist Cl. honours in 
Electrical Engineering City and Guilds 
and is a Fellow of the City and Guilds 
Institute. In 1915 he founded the 
Fairey Aviation Co. Ltd., of which 
he is now Chairman and Managing 
Director. The Royal Aeronautical 
Society, of which he has been Presi- 
dent, awarded him the Wakefield Gold 
Medal for inventing and developing 
the wing flap. Sir Richard is a keen 
yachtsman and fisherman. 


Pay ASE 


“My Daily Mail 


“M* FIRST RECOLLECTION of the Daily Mail in con- 

nection with Aviation was as a schoolboy at the 
turn of the century when they started their picture page; 
and one of the earliest articles was entitled ‘Tobogan- 
ning on Air’ with an illustration of the Wrights’ gliding 
experiments at Kittyhawk. 

Then came their Model Competition at Alexandra Palace 
in 1906, shortly to be followed by the Cross-Channel and 
London-Manchester contests which aroused great interest 
and were such a stimulus to Aviation. 


by SIR RICHARD FAIREY 


It was just after the first War that the Fairey Aviation 
Company received a contract from the Daily Mail for 
carrying newspapers to the Isle of Thanet, which they 
operated by taking off by seaplane from between the bridges 
over the Thames in the heart of London. The pilot was 
Sidney Pickles. 

The Daily Mail’s foresight in the support of the Aviation 
pioneers is indicative of their outlook on politics and econo- 
mics; their leading articles to-day are most enjoyable reading 
and a credit to the highest standards of British journalism.” 
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Commercial Spotlight 


Teletaster takes a long look at the present 
position of television advertising and says— 


Remember—this is a 


long term medium 


N a recent article we devoted 

quite a time to examining 
the possible shape of commer- 
cials to come (ADVERTISER'S 
WEEKLY, January 20, page 24). 
This has caused a number of 
advertisers to remark, in effect: 
“That's all very well, but what 
about the future of commercial 
television itself?” 

Now considering the present 
state of the industry this is a 
pretty fair question. It has already 
been admitted to the press that 
there is a slump in progress—a 
fact which would be hard to dis- 
guise from anyone who has had 
to watch those dreary little im- 
ports from the United States 
which fill time normally given 
over to commercials. 


Take it calmly 


Sometimes there are as few as 
a dozen commercials a day on 
the air. One lamentable dawn 
saw only seven, unless my tired 
old eyes deceived me. A pro- 
gramme contractor has even pub- 
lished, with an air of gay 
bravado, the number of 
thousands of pounds they are 
losing each week. The situation 
seems fraught with possibilities 

. and they all look bad. Ignor- 
ing the faint cluckings of the “I 
told you so-ers” let us take a 
calm look at the situation. 

To begin with, a slump, re- 
cession, or what you will, was 
predicted after the first few 
months, by a number of experi- 
enced commercial television 
men, When a _ new station 
opens, it always goes high, 
wide and handsome, hitting the 
public with all the talent it can 
lay its hands on. The adver- 
tisers themselves fall over one 
another to be in the queue for 
time. Everything looks fine, 
until the honeymoon is over 
and the protagonists settle 
down to business. 

Then, suddenly the inexperi- 
enced advertisers, who thought 
that their sales would be doubled 
overnight, find that, in some 
cases, there has even been a 
decrease in business. Ignoring 


the fact that it might be attri- 
buted to seasonal declines, the 
effect of a bad commercial 
approach by their own advertise- 
ments or even (perish the thought) 
the good campaign waged by 
their competitors, they cancel 
time as fast as they can call the 
agency! 

The wise ones—those who have 
not spent everything in one wild 
fling—hang on grimly and develop 
their television selling technique 
which must involve buying wisely 
and avoiding commercials with 
money wasting verbosity. 

Let us pause and examine the 
up-to-the-minute facts about the 
commercial television industry in 
a nation which is so saturated by 
advertising, that even a new born 
babe can start off life with an 
identification bracelet (complete 
with selling slogan) provided free 
by baby food manufacturers. 
This, of course, is the US. 

There, the sponsor goes on the 
air, competing with commercial 
radio, un-commercial third-pro- 
gramme-type radio, and up to 
eight other commercial television 
stations on the television selector 
switch. Facing incredible geo- 
graphic coverage problems, the 
industry has turned into the 
phenomenon of all time. 

But they did not really get 
away from troubles 

until 1950, 


The entire budget 


To-day, some advertisers spend 
up to 50 per cent of their budgets 
on television. We now hear that 
the US Tea Council, in an effort 
to extend the tea drinking habit 
of the nation, have decided to 
allocate their entire advertising 
budget to television. 

How do the advertising agencies 
figure in all this? 

Well here below are some of the 


latest billings, showing the pro- 


Young and Rubicam 
J. Walter Thompson 
McCann-Erickson 


49.5 
Batten, Barton, Durstine and Osborn 49. 3 
41. 


Benton and Bowles 


portion the agency 
television. 

Of further interest is the fact 
that the top two have only re- 
cently changed places after many 
years. Already there has been a 
certain amount of speculation 
since these figures were published 
as to whether the interest and 
activity shown in the television 
field has contributed largely to 
the number one agency seat at 
the head of the table. 


Hard bargain drivers 


Of the other agencies not listed 
here, a large number spend half 
their clients’ money on television. 
Now, while we may agree that 
the average American is rather 
liable to throw his money around 
in all directions at once, it is a 
fact that the US business man 
drives a very hard bargain. There 
is far less sentiment in business 
on the other side of the Atlantic 
than almost anywhere in the 
world—and if an agency makes 
a mistake, the account executive 
very quickly bounces out. 

Clearly, the Americans find 
that commercial television sells 
their products, and can we argue 
that the two nations are so 
different that the British public 
will not be influenced by this 
type of selling in the same way ? 
As yet, there can be no definite 
answer. However, a good indica- 
tion as to the acceptability of 
American taste can be found by 
the public opinion polls. 

We find that American shows 
figure pretty highly in the latest 
television programming reports. 
Also, this country has always 
been a very good market for US 
films, musicals, plays and 
popular music. 

To cap it all, recent tests 
have shown that the most suc- 
cessful commercials from a 
sales point of view have been 


1955 1955 
Television Total billing 
$ millions $ = 

. 1 


175 
160 
150 

88 


spends on 
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Dorothy Carless performing in 
the Lilley & Skinner television 
advertisement for which high 
praise has been given by Tele- 
taster (“Advertiser's Weekly,” 
January 6, page 28) 


ps. 

This would surely indicate that 
the present slump is not due to 
a lack of effectiveness on the part 
of television as a selling medium, 
but to our inexperience ia 
handling it. The fact that they 
have sponsored television over 
there and we have not, in no way 
affects the issue. 


Wait for results 


Television advertising is not a 
medium which you can pick at 
like a chicken bone and expect to 
get nourishment. It is a long- 
term investment, where you have 
to find the best selling approach 
for yourself by process of elimi- 
nation and courage. If this 
prospect is daunting, reflect that 
it must certainly pay off—because 
Proctor and Gamble, after years 
of development in the medium, 
now spend more than 50 per cent 
of their advertising money on US 
television. 

The most experienced television 
man when asked by the client, 

“This commercial you have pro- 
duced . . . will it sell my pro- 
duct?” will answer: “I do not 
know. We have used all the 
talents at our command. It has 
all the things that go to make a 
good commercial, and I think it 
will sell. To find out, we shail 
have to try it.” Above all, do 
not fall for that fatal line of 
thought which says, “Sit back, let 
the other fellows make the mis- 
takes, let the industry sort itself 
out. Then we will profit by their 
investments and come in on a 
cracker-jack campaign and we 
will not have lost any money.” 
As sure as man made little aerials, 
you will fail—and then you will 
be several years behind your 
competitors and in real trouble. 
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We’ve weighed her up... 
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These totals are what Evening Despatch women readers will spend during the year on items of clothing 
and cosmetics. This information, together with much more, is in our survey ‘‘A £31,000,000 Market ’’. 


328,000 people read the 


For further information write to:— 


T G. N PEARCE, LONDON ADVERTISEMENT DIRECTOR, WESTMINSTER PRESS 
PROVINCIAL NEWSPAPERS LTD., 167-170 FLEET STREET, LONDON E.C.4 


orto: Kenneth W. Bailey, Advertisement Manager, Evening Despatch, Corporation Street, Birmingham 4 
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Pierre du Terrail, Chevalier de Bayard, 
was a French knight ‘without fear and without 
reproach.’ Twenty-one years ago we adopted 

his name and his motto as our own and 
since that time have practised as advertising 
agents, maintaining those high standards of 
service and integrity which he set so long ago. 
Our record of success is best judged by the 

number of clients, both large and small, 
who have remained with us since the early 
days and the ever-growing number of new 
clients who quickly discover the traditions 

of personal service linked with the name 


Bayard. 


Technical Advertising Service Agents 


Bayard Publicity Limited, Palace Buildings, 93, Market Street, Manchester, 1. 
Tel: DEA 3742/3 Grams: ‘Bayard’ Manchester 
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To Media Managers who find 


Direct Mail unmanageable 


The advantages of Direct Mail are tempting. Certain 
contact with your market, a more personal approach, 
room to state your case with ease. The snag is finding 
time to plan it all yourself. 

Don’t try. Call in BIA .. . at the start. BIA will plan 
your whole campaign and give you the most 
comprehensive, up-to-date coverage of your market. 
In a BIA campaign every single shot strikes home. 


The first step is to ask your secretary to send for a copy of our ‘*‘ Mailway” Catalogue 
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uU ...t0 give you an Art Service second to 
none in Europe. The talents of over sixty brilliant 
freelance Artists, Designers and Photographers are obtainable through Artist Partners 
Organisation. There is no branch of commercial art in which we cannot offer 
you the best available in creative approach and execution. 


ARTIST PARTNERS LTD. 


442, DOVER STREET, LONDON, W.1. HYDE PARK 9041 (10 LINES) 
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INDEPENDENT 
TELEVISION 


Established Reception Area 
for London Weekend Programmes 
January 1956 


ATV have known for a long time that their programmes 

were being received regularly in many thousands of homes far 
beyond the boundaries of the Primary and Secondary 

Service Areas estimated by the Independent Television Authority 
before the London station opened on September 22, 1955. - 
During two weekend transmissions at the beginning of the year, 
viewers were asked to report the quality of their reception. 

The response was overwhelming, and this map records the density 
and distribution of replies reporting good reception. 

It will be seen that ATV programmes are seen far beyond the 
area originally estimated. 


ASSOCIATED TELEVISION LIMITED 7 
TELEVISION HOUSE, KINGSWAY, LONDON, W.C.2 


Telephone: CH Ancery 4488 
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ILLUSTRATED 
LONDON 
NEWS 


Britains mest highly-regarded 
heme and export 
trade builder 
GRAHAME E. BISHOP, Advertisement Manager, 


Ingram House - 195/198 Strand - London - W.C.2 
Temple Bar 5444 
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DUBLIN NEWSLETTER 


From Edward F. MacSweeney 


Rising interest in value 
of house journals 


HOUSE magazines are 
interesting some of the 
larger organisations in_ Ireland 
at the present time, but only 
two of them are currently pub- 
lishing journals for their staff 
and business associates—Aer 
Lingus and the Hammond 


| Lane group. 


One of the country’s largest 
employers, CIE (Transport Com- 
pany of Ireland) published a 


| house journal, the Link, and 


later a more elaborate publica- 
tion some years ago. The Link 
was basically a staff journal, the 
second, Cuisle na Tire, was con- 


| cerned with wider aspects -of 


transport and was sold through 
newsagents. Both subsequently 
stopped publication as an 
economy measure. 

The Aer Lingus publication, 
Aer Sceala, is a Multilith produc- 
tion usually carrying a _ large 
number of illustrations of staff 
activities; the company staff, now 
around 1,600, is growing and the 
magazine (a monthly) is circu- 
lated to the press and other 
organisations. Consideration is 
now being given to its expansion 
and discussions have taken place 
with printers regarding its pro- 
duction. 

The Hammond Lane group of 
engineering companies publishes 
a quarterly titled One Hundred 
and Eleven. Edited by sales 
manager Brian Murphy, it has a 
wide distribution among staff and 
the customers of the associated 
companies. 


Excuse of economy 


The whole question of house 
magazines as a public relations 
tool and also for personnel rela- 
tions has been discussed here on 
a number of occasions, but in the 
past “economy” was the reason 
cited for doing nothing. Irish 
associates of English companies 
usually receive the staff magazine 
of their organisation in the 
United Kingdom, but there is 
rarely any material of direct 
interest to local personnel, 

The Year Book of the School 
of Printing and Book Production 
at the Institute of Technology in 
Dublin might almost be classed 
as a “house magazine.” The 
current issue, which made its 
appearance in January, includes 
extracts from well-known Irish 
works and some excellently repro- 
duced illustrations. It is a fine 
production demonstrating the 
work of the school’s students, 


and this issue marks the 21st anni- 

versary of the introduction of 

the printer’s apprentice training 

scheme in Dublin. 
* . * 

A veRY considerable piece of 
market research work has just 
been completed by the Domas 
organisation for Batchelor’s can- 
ning and packing company. Made 
over a period of six months, it 
was followed by the preparation 
of six advertisements each with 
a different copy and illustration 
appeal. 

These were pre-tested on 600 
housewives, and 60 per cent 
favoured one particular form of 
advertisement which is to form 
the basis of a campaign which 
starts this month, concentrating 
mainly on Irish national dailies. 
One of the features of the adver- 
tisement research was the clear 
indication of women’s preference 
for the photographic type of 
illustration. 


Savings drive 


THERE HAS been no indication 
from the recently established 
National Savings Committee, 
appointed by the government to 
stimulate voluntary savings in 
Ireland, as to what plans it has 
for a publicity campaign. On 
the committee (which consists of 
11 men and one woman) there is 
no publicist or any representative 
of an advertising organisation. 
Savings campaigns are currently 
handled through the Department 
of Posts and Telegraphs, the 
special office of Director of 
Savings being created a few 
years ago. The director, C. E. 
Kelly, has been responsible for 
films, press and bus advertising 
and a radio programme to stimu- 
late interest in both the PO 
Savings Bank and Savings Cer- 
tificates. The business is handled 
by Arrow Advertising. 

* * * 

Two NEW “institutional” films 
are due for release in Ireland 
shortly, one for the Electricity 
Supply Board and another for 
Bord na Mona (the organisation 
responsible for the production of 
peat fuel). At least two organisa- 
tions are also contemplating the 
production of films for commer- 
cial television and a new com- 
pany to undertake this work is to 
be established in the near future 
incorporating men with interests 
on both the production and distri- 
bution sides of film making. 
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From a full-colour two-minute marionette film 
for Capstan Cigarettes 


OF a oc 7 lyst 
es ete 


_cORRIDA 


DE TOROS 


TARDE " 


ESCAMILLO 


Can the Man-with-the-Gong 
pull the strings 
in YOUR interests? 


THE POWER of cinema advertising to send sales 
figures soaring is not hard to understand. Consider 
the factors that contribute to its impact. Pictures. 
Movement. Colour. Speech. Music. When the Man- 
with-the-Gong—symbolising The Rank Organisa- 
tion—gets to work on these ingredients, produces 
a filmlet, a two-minute film, or an insertion in 
“Tips” or “Shop’’, and exhibits it to the undivided 
attention of a mass audience—what wonder that 
the product so interestingly advertised is sold to 
the people so strongly influenced? The wonder is 


rather that there are still advertisers who have not 
yet seriously considered the cinema as a medium. 

The whole equipment for successful cinema 
advertising is at the disposal of the Man-with-the- 
Gong—the creative ability, the techniques, the 
cinemas, the stars. Ask him to advise you on the 
soundest and most economical plan for using the 
cinema screen for your own advertising. All the 
Rank screen advertising activities are centred in 
J. Arthur Rank Screen Services Limited, 
11 Hill Street, London, W.1. (Grosvenor 6353). 
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Running into the Norwegian market ? 

It is waiting for you! The well-established respect 

for British products will stimulate your sales. Use 

your goodwill in the Norwegian market and the 
powerful advertising force of 


Norway’s second largest morning daily 


Arberderbladet 


For all information: 


14 Dover Street, London, W.1 


Mayfair 8615 


THE SOUTH-WEST IS ONE OF 
NORWAY’S RICHEST AREAS 


If you fly to Stavanger you will land at one of Europe’s 
a airports and take your pick of excellent modern 
otels. 


For Stavanger is a great exporting city, centre of Norway's 
canning industry and of a well-to-do area with large- 
scale fisheries and prosperous farms. 


STAVANGER AFTENBLAD, one of the three big regional 
papers published outside Oslo, dominates the whole of 
this wealthy area. It is essential to every national 
advertising campaign in Norway. 


&favander £2: Affenblad 


BLADET FOR ROGALAND 
Net sale 33,138 daily 


Exclusive U.K. Representatives: 


Joshua B. Powers, Ltd. 
14, COCKSPUR STREET, LONDON, S.W.! 
Tel. WHI 3366 


28 


Fesruary 10, 1956 


| Marketing chances in an 


expanding economy 


HIS year’s Norwegian bud- 
~~ get has reached a record 
total expenditure of just under 
£250 million—£20 million more 
than the one for last year. 
Most of the increase results 
from the continued inflationary 
movement which has given rise 
to bigger wages and salaries. 
There is also an expansion in 
overnment investments, particu- 
arly in electric power plants and 


| in road and other transport facili- 


ties. 

But income tax is down. 

Presenting the budget in Par- 
liament. recently, the Finance 
Minister, Hr. Mons Lid, an- 
nounced a slight relief in the tax 
for individual taxpayers by 
changing the income limit for the 
various progressive tax rates. 
Also the share company funds 
tax (ie., the tax on company 
profits not distributed as divi- 
dends) is to be cut from 10 per 
cent to eight per cent. On the 
other hand, there will be a rise 
in the price of electric power 
from the state power plants, and 
also a lift in the petrol tax of 
about a halfpenny a litre—bring- 
ing the cost to the motorist to 
about 4s. 4d. a gallon. 


Expenditure of nation 


In its annual report on the state 
of the nation the government has 
announced that Norway spent an 
estimated £35 million more on 
goods and services in 1955 than 
the country earned. But the 
deficit was £15 million less than 
in 1954. The past year, the 
report maintains, had been a 
poor one for agriculture although 
conditions in the timber industry 
had generally been good. The 
year’s fishing catch was provi- 
sionally estimated at slightly less 
than in 1954. The whaling indus- 
try also reported results some- 
what lower than those of the 
previous year. 

By contrast the country’s | 
mines, power stations and | 
manufacturing industries raised | 
output by four per cent in 
1955. A total of 33,000 houses 
and flats were built during the 
year. 

In a _ recent broadcast the 
Premier, Einar Gerhardsen, em- | 
phasised the point that the stan- 
dard of living could only be 
raised to the extent that produc- 
tion increased. Since the war, he 
said, the economy had been de- 
veloped more than ever before. | 
The proportion of the value of | 
national productivity that had 
been invested had been greater | 
than in any other country in | 
Western Europe or the United | 


States. 

In the last five years consump- 
tion had gone up by 15 per cent, | 
or about three per cent a year. , 


NORWAY 


It was estimated that the increase 
in production in 1956 would 
allow an increase in consumption 
of another three per cent, and 
wage and price policy this year 
should be shaped to fit this in- 
crease. All wage and price de- 
mands by various sectors of the 
community must be equitably ad- 
justed to accord with an overall 
pattern. 

According to the latest official 
figures, the number of wage 
earners in Norway now stands at 
1,029,350—10,450 more than at 
the same time a year before. 


* * + 
In 1954 the A. Press Group in 
Norway took _ representatives 


from all the Norwegian agencies 
on a 1,677 mile tour of the country 
including several districts covered 
by A. Press publications. 
Recently, they arranged a similar 
trip (but involving only one day) 
for 30 Oslo advertising men to 
the eastern counties near Oslo. 
The party left the city at nine 
o'clock in the morning by coach 
and at Fredrikstad visited the 
paper Demokraten. After a civic 
reception they were shown the 
work on two important new 
bridges, the town and harbour. 
After an official lunch the tour 
continued into Sweden. 


NORWAY’S OLDEST NEWSPAPER 


Mdresieavifen 


Founded 1767 


TRONDHEIM— 
PIVOT OF NORWAY 


Trondheim, the ancient capital of 
Norway, and still the central focal 
point through which almost all North- 
South trade passes, is today a city of 
some 80,000 inhabitants, and centre of 
a prosperous and developing area. 

Adresseavisen covers the whole of this 
region, and its high journalistic reputa- 
tion and consequent intense readership 
give added impact to your advertising. 


Moresfeavifen 


TRONDHEIM 
One of Norway's most widespread news- 
papers. a ciedecice 3rd quarter 


Exclusively represented in U.K. by 
JOSHUA B. POWERS LTD. 
14, COCKSPUR ST., LONDON, S.W.! 
Tel: WHitehall 3366 
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aavorising in NORWAY 


4/5 of circulation is by subscription 


Advertising experts are agreed 
that regular subscribers 


constitute the most important 
element in a paper’s circulation. 


Regular subscribers + sales 


1954 122368 146823 161684 . 125091 
The evening edition possesses 
one great advantage as an 
advertising medium: It reaches 
the home at a time when 
people are most likely to read 
it with attention. 


le Go fax wie, AFTENPOSTEN 


Norway’s leading advertising medium 


Exclusive U.K. Representatives: JOSHUA B. POWERS LTD., |4 Cockspur St, London, S.W./. Tel. WHI 3366 


ABBEY DISPLAY CO. LTD. 
Specialists in Point-of-Sale Advertising. 
Now designing ANIMATED DISPLAYS 
using the — 


NEW ABBEY ANIMATED MOTOR 


ECONOMICAL - SIMPLE TO USE - STRONGLY MADE - WORKS OFF A DRY BATTERY 
NOT JUST A PENDULUM MOVEMENT - GUARANTEED TO GIVE LONG & EFFICIENT SERVICE 


ANIMATION in the window, ANIMATION on the 
counter .. . means goods MOVING off the shelves. 
Designed on an entirely new principle, tested and 
checked: this is the REAL answer to Moving Display. 
Let us show you how effective a specialist designed 

49, CHARLES ST., BERKELEY SQUARE, 

LONDON * W.!. GROSVENOR 832! display can be. 

SHOWCARDS - CUT-OUTS +: PACKAGING - DISPLAYS IN METAL AND HARDBOARD 


MERCHANDISING UNITS - ANIMATED DISPLAYS 
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ADVERTISER’S WEEKLY 


it’s quicker — 
more brilliant — 


longer lasting 
Our clients include: 

MOMACHINES) LID. 
SHELL MEX & B.P. LTD. 


SHELL 
co. LTD. 


ALEXANDER DUCKHAM & 
cO., LTD. 


Our unique experience in 
Transfer technique can help to 
solve your marking and display 
problems in the modern and 
economical way. 

HUNDREDS OF 
INDUSTRIAL 
APPLICATIONS 

include nameplates, operating 

instructions, diagrams, warn- 

ing notices, etc. 
BRILLIANT POINT-OF- 
SALE TRANSFERS 

are the most effective method 

of window advertising. 
DESIGNS 

Our process with the use of 

brilliant colours ensures per- 

fect reproduction of the most 
intricate designs. 
EASY TO USE 

No special skill is required for 

application. 

Solve your marking and sales 
problems— 
Write or ring today: 


associated [aii @ | transfers Itd 


176-188 Acre Lane, Brixton, London S W 2 
Telephone: Brixton 2057 (4 lines) 


R (GREAT 

BRITAIN) LTD. 
MASSEY-HARRIS-FERGUSON 
(MANUFACTURING) LTD. 


PETROLEUM 

co., LTD. 

ROTARY HOES LTD. 
J. E. SHAY LTD. 


BENZOLE 

cO., LTD. 

REGENT OIL CO., LTD. 
LONDON TRANSPORT 
EXECUTIVE 

ROAD HAULAGE 


ASSOCIATION 


SINGER MANUFACTURING 
co., LTD. 


- LYONS & CO., LTD. 
THE BRITISH LEGION 
PEPSI COLA LTD. 


HELENA RUBINSTEIN 
LTD. 


TRADE MARKS * WINDOW PUBLICITY - PRODUCT LABELLING 
BULK CONTAINER MARKINGS - VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS - CALIBRATIONS 
WIRING DIAGRAMS « WARNINGS - NOTICES ETC. 
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Ad Man’s Bookshelf 


How to put punch into a 


sales conference 


Making Your Sales Meeting Sell, by 
Edward J Hegarty, published by 
McGraw-Hill Publishing Co., Ltd., price 
Os 


x 
[HIS is certainly a book for 
those keen about acquiring 
the techniques of hard selling. 
There is an undeniable Ameri- 
can flavour to it—but then, it 
was originally meant for 
Americans. For all that, how- 
ever, the British salesman can 
read it with undoubted profit to 
himself. Particularly useful is 
the list of more than 200 sug- 
gestions for stunts and gags 
aimed at loosening up the pro- 
spective customer. 

From his 40 years’ experience 
as a public speaker and sales 
trainer, the author extracts ideas 
that have proved successful in 
stimulating sales meetings. His 
formula for a successful meeting 
(which should be treated as a 
group sale) is an organised plan 
introducing chart presentation 
coupled with a good demonstra- 
tion. 

How to adapt meetings to suit 


| large or small gatherings; gain 


audience participation ; convey a 
message to the audience by the 
use of visual aids; write and 
deliver speeches are among the 
topics treated. 


Use of gadgets 
The book shows how to 


develop ideas by introducing 
simple gadgets ; emphasise points 


| with good showmanship ; tell an 
| organised story and handle notes 


| and display material. 


The ap- 


| proach is nothing if not thorough: 
| “Learn to make a good speech, 
| teach yourself to tell your story 


with persuasive showmanship and 


| always sell in your speech, sell in 


your demonstration, sell in your 


| summation.” 


| techniques 


| the 


An account is given of practical 
for “liberating the 
ego” of an audience; generating 
enthusiasm; building up a 
speech, dramatising the major 
points and ending it strongly ; 
warming up a cold audience and 
introducing anecdotes to maintain 
interest. Emphasis is placed on 
importance of a_ suitable 
meeting room equipped with 


| comfortable chairs. 


| 


Humour illumines a _ chapter 
describing the mechanics of 
audience participation and role- 
playing—which Hegarty contends 
is showing an increasing popu- 
larity at the present time. He 
gives suggestions for conditioning 
the group and advocates the use 
of “noise-makers.” 

An informal atmosphere is 
recommended for a sales meeting 


aided by the wearing of funny 
hats and badges and the removal 
of jackets, while fatigue can some- 
times be alleviated, we are told, 
by stretching exercises and wiggl- 
ing of fingers. As a diversion, 
Hegarty suggests the audience 
might like to shout “phooie on 
competitors” out of the window. 

This atmosphere of informality. 
it is suggested, should also be 
reflected in the appearance of the 
speaker—who is recommended to 
wear a double-breasted suit to 
permit of the maximum gyration 
with the minimum worry concern- 
ing descending pants. 


Use a smile 


The requirements of a good 
salesman are dealt with at length 
by the author, who urges that he 
must have a pleasing personality, 
naturalness, enthusiasm and 
grace. He must be alert and 
start his meetings with a smile. 
Mobility is recommended, but 
any tendency to fidget should be 
eliminated ; he should be an ex- 
pert but appear “just one of the 
boys from the country”; be in- 
formal but never smoke during a 
demonstration or sit on the edge 
of a table ; speak to the audience 
and not to his notes (how else 
can he know whether any mem- 
ber of the audience is asleep?); 
never stand in front of his “pro- 
perties”"—and be a humourist but 
not a comedian. 

The author has endeavoured to 
illustrate methods by which in- 
creased showmanship and selling 
can be introduced into a sales 
meeting, and in his opinion the 
following statement made by a 
top advertising copywriter aptly 
describes the objective of a meet- 
ing man: “To-day I find myself 
concerned with making myself 
clear, understood and, above all 
else, making what I write real 
and believable.” 


Facts for the 
pocket 


Dr. George Gallup’s 1956 
& 


Almanac of Facts 
Ltd., 3s. 6d.). 


FROM THE vast array of facts 
which the Gallup organisations 
unceasingly gather this book con- 
tains hundreds of thousands of 
examples about people, places, 
things, events, sports, geography, 
science, personalities, politics, 
awards, history, practical, 
records, business, government, 
social customs, population and 
many other subjects. 

About half of the book relates 
to the United States. 


Pocket 
Porter, 
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NE YEAR OLD 
and a net sale of 


1,102,723 


Average weekly net 
sale from JULY—DEC 1955 


Although it is only a year old, Woman’s 
Sunday Mirror has an established regular sale 


of well over a million copies every week. 


) It offers the particularly economical 


space rate of only 1-12d. per 
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ADVERTISER'S WEEKLY 


THE 
PAINT 
MEDIUM 


Paint Oil Colour 


-» JOURNAL 


The right paint mediam is of 
fundamental importance 


Advertising rates from the Paint, Oil and 
Colour Journal, 83/86, Farringdon Street 
London, B.C.4. Telephone: City 4788/9 6640 


New 
appropriations 


embracing trade advertising aimed 
at plumbers, heating and ventilating 
engineers, sanitary engineers and 
builders etc. should certainly include 
the foremost technical and trade 
Journal. Published continuously for 
the last 75 years. 


“THE PLUMBER 
& JOURNAL of HEATING” 
32 Finsbury Square, London, E.C.2 


Specimen copy and rates 
with pleasure 


The 
“PARMERS’ JOURNAL” 


(Official ws - Farmers’ 


For efficient 
qp i. | 


or rH une 1955 
AavoIlr SUAEAU 
nies 


949 


10 Denegltt Seabee Tel. —| 
69 Fleet Street, E.C.4. ea. ta FLE. Street 5453 


Electrolux 
LAUNDRY 
EQUIPMENT 
to tell Britain’s leading 
food manufacturers of its 
many unusual advantages. 

FOOD MANUFACTURE 

Stratford House 

9 Eden Street, London, N.W.! 

= 


FOOD MANUFACTURE is one of the 
GROUP 


moving equipment are in- 
pen-cast coal and 

iron ore, hydro-electric 

developments, land re- 

clamation, harbours and 

docks, coast defence works, 

river widening, canal con- 

struction, etc. 

MUCK SHIFTER 
and Public Works 
is another publication of the 


LEONARD'HILL 


TECHNICAL GROUP 


YPE 
AUTOTYPE 


AUTOTYPE COMPANY LTD. 
Brownlow .13. Ealing 
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Trade and Technical Press Viewpoint 


De luxe production for 
‘coming of age’ number 


AST month saw Corsetry 
and Underwear about 
three times the normal size and 
beautifully got up. Gilt was 
all over the place, and the lay- 
out was even more dis- 
tinguished than usual . ‘. which 
is saying something! But 
why? There could be no 
better reason . . . the journal 
was 21 years old. 

It was a generous gesture of 
the editor to turn the editorial 
leader over this time round to 
Emily Yooll—who was in the 
chair when the journal started 
up. And the recorded history of 
the trade which forms an impor- 
tant part of the issue also came 
from her. 

“It is said that the first seven 
years are the testing time for a 
new publication,” said Miss 
Yooll in her leader, adding that 
“those of us who in 1935 
pioneered a new venture—the 
corsetry and underwear trades’ 
own journal—faced the future 
with a resolution born of confi- 
dence in the project on which we 
had embarked. We were pre- 
pared to meet criticism, even 
opposition, but were certain that 
given the opportunity to show 
the industry the advantages it 
would enjoy by establishing a 
focal point for the expression of 
its activities, we ‘should not fail 
to win through. 


Proof of success 


“Looking through the bound 
copies which covered my 10 
years as editor, I came across a 
sentence in one of a lively series 
of articles we featured : ‘If you 
cannot stay the course, there is 
very little point in starting. I 
am never concerned when I see 
the faint hearts drop out. They 
have not in them the stuff of 
which successes are made.’ 

“Well, the journal has stayed 
the course, and has now entered 
upon its third decade.” 

And to judge by the views 
expressed by leading personalities 
in the trade in this bumper num- 
ber, the journal should have little 
serious worry about the next 21 
years. ° 


BLOW-UPS- 


"oo 


Rd., London, W 


By SCRUTINEER 


Television for 
refrigeration 


A DETAILED consideration of 
how the refrigeration industry 
can use commercial television was 
carried in a recent issue ved 
Modern Refrigeration. 
writer pointed out that the sell. 
ing of an expensive item such as 
a refrigerator was an altogether 
different proposition to the ordi- 
nary small consumer item but 
that nonetheless commercial tele- 
vision could play its part in the 
overall campaign: “Not so much 
the ‘urgent recommendation’ as 
the building up of a ‘steady con- 
viction ’ is required for such rela- 
tively expensive appliances. And 
this can be done on television 
although at first glance it may 
not be thought possible.” 

He also came out very strongly 
in favour of closed circuit tele- 
vision transmissions directed from 
the point of manufacture to 
stands at trade and public exhi- 
bitions. 


« . 7 

| Milk publicity | 

Tue eEpiror of Milk Industry 
comes back in the current issue 
to the question of publicity for 
the product. Discussing the 
annual report of the National 
Milk Publicity Council he ob- 
serves that the uestion of 
increased finances for NMPC 
work “is bound to cause con- 
siderable heart-searching, not 
necessarily because the money 
should not be spent, but because 
there is not yet sufficient con- 
fidence in the ways in which it 
is being spent. It is understand- 
ably something of a vexed issue. 
No organisation can possibly run 
a vast campaign—and a milk- 
selling campaign must be vast— 
without adequate finance. And it 
would be an unfair burden on the 
council to expect a challenging 
programme of future activity 
without a commensurate guaran- 
tee of financial support. 

“On the other hand, it is no 
uncommon thing to-day to see 
some client or other caught up 
in the  cocktail—ponytail— 
fairytale roundabout, with the 
teenage battalions milling rounc 
the bar and screaming out pub- 
licity jargon that doubtless ex- 
hilarates them but doesn’t do 
much for anyone else. So far 
as the average journalist is con- 
cerned, it is a safe bet that 90 


@ Continued on page 34 
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WEATHERCOATS sendy Wanaeae 


SatinGestoae 


...« the factor that makes + is important 
trade journal a ‘must’ in every textile 
marketing campaign. 
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Board Room decisions are based on sound 
knowledge of economic trends. 


THE 


BANKER 


is the acknowledged authority on national 
and international economic developments 
and financial policies. 

Directors and Executives in a wide range 
of concerns rely on THE BANKER for 
this information. 

Advertise in THE BANKER to reach high 
level readership. 


THE 


BANKER 


S. CORBETT, Advertisement Manager 


9-11, POULTRY, LONDON, E.C.2. TEL: MON 8833 


THE MERCHANT SHIPPER 
The Journal for Export Management 


The monthly journal which keeps the Export Manager up co 
date with all the latest changes in Export Procedure. 


Regular monthly articles on Export, Finance, Law, Insurance, 
Export Packing, Sea and Air Transport. 


lf your product or service is of use to the Export Manager 
then use the advertising columns of The Merchant Shipper. 


Send for a specimen copy and rate cord to: 
The Merchant Shipper, 26/28 Billiter St., London, E.C.2 


Mechanical World 


AND ENCINEERINC RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products; this widely-read neering 
fournal, oe monthly, is an 
essential for every technical advertiser. 
Send for free specimen copy 
and rate card... 
EMMOTT & CO. LTD., 31 KING STREET WEST, 
LONDON OFFICE: 50 ‘TEMPLE CHAMBERS, 


MANCHESTER 3 
TEMPLE AVENUE, E.C.4 


mw 4 


Fesruary 10, 1956 


Milk trade journal urges 
care in publicity cost 


per cent of all this leaves him 
exactly where he came in— 
looking for a story. And it is 
perhaps a sad _ revelation— 
nevertheless true—that many a 
film or television or sport star 
would be an effective centre- 
piece at these festivals only if 
he or she could be sagged. It 
is this kind of thing that gives 
a lot of people qualms about 
publicity—and misgivings about 
agreeing to greatly increased 
expenditure by the NMPC.” 


Question of control 

It is equally true, of course, 
went on the editor, that sound 
publicity need be nothing like 
that: “It is simply a matter of 
wise decision and wise control. 
If the client—he’s the man who 
pays—is clear enough and strong 
enough about what he wants, he 
can quite comfortably avoid any 
serious waste of time or money. 
He will probably sell his product, 
too. 

“In the case of milk, the whole 
industry is closely concerned with 
this issue. There is no single 
client. There are dairy farmers 


This was the 
striking cover for 
the January issue 
of “Knitwear and 
Stockings” which is 
published by Circle 
Publications Ltd. 
—whose ‘“Corsetry 
and Underwear” 
journal recently 
celebrated 21 years’ 
of existence and 
came out three 
times the usual 
size. 


Birkett 


and milk- distributors. They all 
pay—and they all have a perfect 
right to question, investigate and 
consider as they think fit. And it 
is a good thing that this is so. 
Good for the NMPC, for the 
whole industry, and for milk 
sales. 

“From the annual general meet- 
ing, it seems that the council has 
tried hard to interpret the wishes 
of the industry. In many ways 
it has s But if it has 
not yet convinced everyone that 
more money is justified, there is 
still something wrong somewhere. 
What is it?” 

The question of “What kind 
of selling job does Zoé Newton 
do ?” has also cropped up again, 
and Milk Industry has put the 
situation firmly and correctly in 
perspective : 

“No one in his right senses 
would expect a_ professional 
photographic model to sell milk. 
Zoé Newton is no more than a 
part of an attempt to make 
people conscious of milk—to 
make them think and talk about 
it, just as a lot of other publicity 


@ Continued on page % 


A reliable medium or HOME and EXPORT 
advertising, reaching the firms that matter, 
and read by executives in all branches of the 
Metal and its aliled Industries. 

TWICE WEEKLY TUESDAYS AND FRIDAYS 


METAL INFORMATION 
Published by 


BUREAU LTD 


27 Street, London, W.! 
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© the proved vitamin for point - of- sale 


TI 


Displays by Priestleys have been help- 
ing to increase the sales of famous 
products for over 30 years. 


Renowned for high-quality, Priestleys 
offer a comprehensive service in every 
branch of Display and Exhibition. 
Our Screen-printing has an inter- 
national reputation for excellence and 
yet our prices are competitive. 

To revitalise your selling—call in 
Priestleys. 


PRIESTLEYS of Gloucester 


Commercial Road, Gloucester. Tel : 22281-4. 22 Buckingham Street, W.C.2. Tel: TRA 4277-8 
70 Caroline Street, Birmingham, 3. Tel: CEN 1941. 
Victoria Buildings, 32, Deansgate, Manchester, 3. Tel: BLA 3851, and at Cardiff. 


W. J. Butt, the acknowledged Master 

of the Scraper Board Technique, trained 
at Cardiff and ‘‘did 10 years hard labour”’ 
in Studios before joining International 
Artists. During his five years’ Service with 
the Forces he spent all his spare time 
doing Charcoal Portraits and says his 
waiting list was as long then as it is now. 
This well-known advertisement for 

Rinso was commissioned by Lintas Ltd. 


for Hudson & Knight Ltd. 


W. J. BUTT OF 


INTERNATIONAL 
ARTISTS 
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TRADE PRESS 
S UR VEY— continued 


work gets the same results in | 


different ways. And the right 


way to treat the posters and the | 


Piccadilly sign and the cookery 
experts is to see them all as 
methods of making householders 
familiar with something the dairy 
salesman wants to sell on the 
doorstep. 

“Really. methods of making 
sure that he has to break no new 
ground by introducing or ex- 
plaining the product.” 


| Building press 


A COMPARATIVE newcomer to 
the trade press field is the Master 
Builders’ Journal. The 10,000 
members of the Federation of 
Master Builders (which has 
regional federations throughout 
England, Wales and Scotland) 
receive a copy as part of their 
subscription, but the circulation 
is not confined to members, and 
goes also to local authorities, 
surveyors and architects. This 
“additional circulation” is obvi- 
ously not large at present, but 
the publishers (Trade Press 
(FMB) Ltd.) are confident that it 
will build up considerably 

Generally speaking, the main 
readership is among contractors 
who may employ anything from 
five to 500 men and are respon- 
sible for a wide variety of build- 
ing work, from converting houses 
to building schools. There are 
also a considerable number of 
houses-for-sale builders in all 
parts of the country, including 
many who think in terms of com- 
pleting 30 or so houses a month 
when in full swing. 

- 7 . 


_Two JOURNALS currently run- | 
ning articles on advertising—the | 
Soft Drinks Trade Journal. and | 
Confectionery Production —are | 


mostly concerned to provide 
information month “by month 
which is likely to be helpful to 
the small advertiser. The current 
issue of the SDTJ, for example. 
carries an article by F. B. Barlow 
on the theme of advertising on a 
limited budget. 

“When your advertising begins 
to make an impression,” he has 
written, “you are likely to receive 
visits from representatives of all 
kinds of media, each extolling the 
virtues of his own publication. 
Some of these ‘will be good, 
honest, and well tried, and the 
representatives should be received 
courteously, for they can often 
be your allies when seeking pre- 
ferred positions in their papers. 

“Others, however, are not so 
good... . There is no need to 
doubt the well established journal 
—but if you are offered some 
apparent generous scheme by 
some unknown publication and 
there are uncomfortable doubts 
in your mind, ask your nearest 
advertising club for their view. 
The members of these clubs are 
always ready and glad to advise, 
and the address of the nearest 
@ Continued on page 37 


S Reaches an in- 


3 fluential section 

3 of professional 

\E people who sub- 

= scribe to the only 

legal weekly 

for practising 
solicitors. 


21.RED LION ST.. WC.1. CHA. 6855 


BCWIL ENGINEERING — 


CONTRACTING 


CONTRACTORS’ RECORD 
| and 
— Municipal Engineering 


(1908) 
Read by 
the Contracting and 
peptone x Industry 


an 
every Municipal Engineer 
throughout the United Kingdom 
| LENNOX HOUSE, NORFOLK STREET 
LONDON, W.C.2 
TEMPLE BAR 6591/2/3 


SPENCER HOUSE, SOUTH PLACE, E.C.2. 
Telephone : MONARCH (0666 
Telegrams : ALSHUNUZE LONDON 


The Shoe and Leather 


Record 


Founded 1886 


The Pioneer and 
Progressive Paper 
e 


_ GRANVILLE HOUSE 
ARUNDEL ST. LONDON WC2 
Tel. TEM 5524/6 


The Monthly 
Register 


HEALTH, HYGIENE AND 


SANITATION 


THE 
MEDICAL OFFICER 


Since !908 the only professional weekly 
for doctors in the 
PUBLIC HEALTH, SCHOOL 
HEALTH AND ALLIED SERVICES 
72/78 FLEET ST., LONDON, E.C.4. 
FLEET STREET 5574/5 


“THE BRITISH 
and Overseas 
PHARMACIST’ 


For the buyer and technician in 
hospitals, pharmacies and laboratories 
everywhere. 


194-200 Bishopsgate, E.C.2. Ave 1444/5 


THE ROYAL SOCIETY 
OF HEALTH JOURNAL 


CIRCULATION 12,925 ABC 
(Period July-Dec 1955) 
IN MUNICIPAL AND 
ALLIED HEALTH FIELDS 
90 Buckingham Palace Road, S.W.! 
SLOANE 5134 


MUNICIPAL 
ENGINEERING 
founded 1874 
The specialist weekly journal 
reaching all members of the 


Institute of works and High- 


ways Superintendents. 


4 Clements Inn, W.C.2. 
HOLborn ¢502. 


PUBLIC HEALTH 


OFFICIAL JOURNAL OF THE 
SOCIETY OF MEDICAL OFFICERS 
OF HEALTH 
The largest circulation of any Journal 
exclusively dealing with matters affect- 
ing Public Health and Armed Services 

cers. 
TAVISTOCK HOUSE 
Tavistock Square, London, W.C.! 
EUSTON 3923 


PAINTING AND 


DECORATING TRADE 


Fepruary 10, 1956 


v TRADE ANI 


_ FOOD 


BAKERS’ 
REVIEW 


The official journal of 

The National Association 

of Master Bakers and 
Confectioners 


| BUCKINGHAM PALACE 
GARDENS, LONDON, 
Tel.: SLOane 034! S.W.1 


EVERY 
CHOCOLATE & SUGAR 
CONFECTIONERY 
MANUFACTURER 
MUST READ THE 


ALLIANCE 


Of the Cocoa, Chocolate & 
Confectionery Alliance 


Published every month 


Advertising Contractors 
W. P. GRIFFITH & SONS LTD 
154 CLERKENWELL RD., E.C.1 
TERminus 7363 


CANNING AND PACKING 


Specialist monthly magazine for 
manufacturers, canners and 
users of containers and other 
packaging materials. 
CANNING PUBLICATIONS 
14-15 COLEMAN ST., LONDON, E.C.2 
Tel.: MONarch 1995 


PAINT AND PRINTING 
INK TRADES = 


PAINTING & 
DECORATING 


Formerly The Journal of Decorative 
Art & British Decorator. Est. 1881. 
The Leading journal for all associated 
with the Painting and Decorating Trade 
CROMFORD HOUSE - MANCHESTER 4 


JOURNAL OF THE OIL 
& COLOUR CHEMISTS’ 
ASSOCIATION 


Monthly publication with 

world wide coverage, having 

a leading position in technical 
literature. 


Memorial Hall, Farri 
socal faa cea 
CENtral 2120 
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PUBLIC PURCHASING TRADE PRESS 


SURVE SURVEY — continued 


| will be sent to ye sent to you on request to 
| the Advertising Association, 1 
| Bell Yard, London, W.C.2.” 


The writer in Confect tionery 
| Production made the point in his 


Publications 


MUNICIPAL WORKS AND 


ourna latest article that in his view there 

LOCAL GOVERNMENT neieeeetia ht a c | are some very -~- —— 
ing in th ti i 

; SUPPLIES OFFICERS running in the confectionery field 


to-day and he especially cited 
Read by Officers who purchase the “White Heather” drive con- 


for ducted by the Pascall organisa- 
MUNICIPAL *% National Health Service tion. Discussing one press adver- 
% Local Authorities tisement in the campaign, he Fe 
EN GIN FERING %* Public Corporations stated that “A high note of a 
10 Sackville Street, London,W.1 | | excited enthusiasm is sustained aa 
founded 1874 Telephone: Regent 2255 from start to finish, but addition- ; 


ally, there is something else about 
Reaches all members of the 


EDUCATION this advertisement that needs par- 
‘ ticularly to be noted—especially 
Institute of Works and High- by the small advertiser who may 
always be worried about the regu- 


rE DUC A TI O NI larity of his lettering: this Pas- 


way Superintendents. 


Review LT... cl inn, W.C The Official O th call’s full-page announcement 

RADE ements Inn, poe B e cia rgan oO, e . ‘ . 

ee stneeT. Lom : 4 HOLborn as Association of Education Committees —— a good deal of “broken 
‘ — Published every Friday YE 


“Unquestionably this is very 
MILK TRADE | werrere | | fashionable just now, but it does, 
Read by Members and 


NO WASTE CIRCULATION Officials of Local Educa- | | sreat care. It is by no means 
The The officers responsible for recom- tion Authorities. School easy on the eye, and, to put it 
y ’ 1) mendation and purchase of all equip- , mildly, nothing should be done 
WILK INDI \TRY om used — yon oe i Governors and Managers, by an advertiser to render his 
. . “"PUBLIC CLEANSING AND and others engaged in| | message more difficult for the 
DAIRYING - VICTORIA ST ‘STREET, S.w.\ national education. Vr? 2 7 2 
gs 1: Vi IA 91 
PROCESSING, DISTRIBUTION 10 Queen Anne Street, + 
AND SALE OF MILK London, W.1 Museum 1425 “Taken within the context of 
d : the ‘sensational’ setting of a quite 
AND MILK PRODUCTS The Surv ry new product (a fact which en- 
The Most Influential : eyor LUBRICATION courages full reading despite all 
Journal in British Dairying AND MUNICIPAL AND obstacles), Pascall’s are on safe 
ABB COUNTY ENGINEER enough ground, and, of course, 
The Milk Industry, ; — that was realised. But this ‘early 
37, Queen's Gate, London, $.W.7 The influential journal for all fatigue’ factor is something which 
; Western 9816 advertisers who sell to some national advertisers have 
Local Authorities 


not taken into proper account, 
and they must be losing a lot of 
attention that otherwise might be 
theirs. In the long run that will 


Public Works Contractors 


The Building Indust 
MEAT TRADE hachinitn aph Gurvepete 


ADVERTISEMENT be reflected by the sales. 
MANAGER, .* , “When you have journals circu- 
, 8 South , WC Read by Works Engineers, ij lating with readerships running 
Meat Trades’ Journal Telephone ® Helboow 0452 Machine Designers, Oil into millions, the loss of one or 
Weekly net sales exceed Company Executives, etc., two per cent of readership is 
33,000 ALL OVER THE WORLD nothing that can be let go without 

p ey concern.” 

acs = western The SCIENTIFIC PUBLICATIONS at Sa 
LONDON E.C.1 3 Clifford Street, London, W.! ONCE AGAIN Self Service and 
5S CHARTERHOUSE SQUARE, MUNICIPAL Telephone: REGent 7996 EA | Supermarket is organising a tour 


abroad of self-service stores, 
packaging stations and factories. 
The trip will last from May 14-26 


JOURNAL 


Counted 0093 and cover Denmark and Sweden. 


journal read in every local 


government department. GAS SERVICE 
3 Clements Inn, W.C.2 AND DOMESTIC COKE 
HOLborn 2827 The only monthly designed enctusivaly 
for the Sales and Service side of the 
Gas industry. 


11 BOLT COURT, FLEET STREET, E.C.4 


CLAY PRODUCTS AND BRICK MAKING FLEET ST. 2236-7 The leading 
aE SPAPERS THE BRITISH CLAYWORKER monthly technical 
PERIODICALS Leeing word tchle! Sure for GAS JOURNAL journal for the 

% r are i] 
pa vowed = — Overseas ae total The leading ais newspaper Wi gon it 
PUBLISHING & DISTRIBUTING circulation. for the Gas Industry. ry. 
CO. LTD., International Press Rep- CLAY & BRICK PUBLICATIONS LTD. |- 11 BOLT COURT, FLEET STREET, E.C.4 
Tar nEG 65345, (Notenew address) | | 22 Tavistock Street, London, W.C.2 PLEET ST, 226-7 3 TUDOR ST.LONDON,EC4 
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In the very front 
rank for modern 
advertising 
photography 
are the 

Gee & Watson 


Studios 


at 14 Brownlow Street, Holborn, WC1 


Studio Director NORMAN LAY 
Studio Representative MORTIMER R. KINDON 


Telephone Holborn 4787 


CE BEAD WATS OR, £181 3-.8 2D 


| rotary, with an 


definitely 


| absence of 
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THE GRAPHIC ARTS 
—a weekly news survey 


Salvation Army buying 


new print 


machinery 


The Salvation Army are now buying a large amount of new 
machinery for their printing plant, the Campfield Press at St. Albans. 
Their latest purchase is a new German Super-Albert Rotary Press. 


The Super-Albert is a _ four- 
plate-wide, 32-page, two-reel 
impression- 
cylinder circumference of 33 in., 
and taking a reel-width of up to 


| 48 in. 


The new press was installed by 
Price, Service & Co., Ltd., who 
also recently supplied the Camp- 
field Press with a Krause Three- 
Knife Trimmer. 

Papers to be printed on the new 


| rotary include the War Cry, the 


Young Soldier, the Army’s news- 
paper for children, and the 
Musician. 

The War Cry is alternately of 


| eight and twelve 12 in. by 164 in. 
| pages, 


and the new rotary is 
capable of producing over 70,000 


| copies per hour when in full pro- 


duction. . 
The machine was switched on 


| by the Army’s General Kitching, 


when with Mrs. 
visited St. Albans 


Kitching, he 
recently to 


| speak at a mid-week service. 


Dow process ‘is 
here to stay’ 


“The Dow-Etch machine has 
come to stay,” A. 
Cave, a director of Phoenix 
Photo-Engraving Co., Ltd., told 
members of the Manchester 
branch of the Incorporated Ad- 
vertising Managers Association. 
Mr. Cave, who was giving a talk 
on the Dow process for block 
making, described the magnesium 


| Dow plate as “superior in every 
| respect to those of zinc.” 


The magnesium had a finer 
graim structure than zinc, and 
gave a cleaner and more defined 
image. He claimed that the 
shoulder usually 
found on the conventional plate 
élso ensured a fine line engraving 
of superior quality. 

Another advantage was the 
dimensional stability of the metal 
which made it ideal for colour 
line work. Block users also 
benefited from a quicker service 
owing to the speed of the 
machine, he said. But the techni- 
que of the operator was a most 
important factor. 


40 UK journals 
at book show 


Publishers from France, 
Belgium, Switzerland, Italy, 
Austria, Holland and other 
European countries have 
already booked space for the 
exhibition of their periodicals 
at the International Trade 
Press and Periodicals Stand of 
the International Book Exhibi- 
(ion in Washington from May 
27 to W. 

The British section of the 
stand will be one of the 
largest, with over 40 publica- 
tions already booked. 

Closing date for applications 
for space on the stand is 
to-day (Friday) at the London 
office of the International 
Book Exhibition. Address is 
Dudley House, 36-38 South- 
ampton Street, London, 
W.C.2. (Temple Bar 8947.) 
The director is A. P. Wales. 


New sereen printing 
paper by Spicers 

A new precision offset paper 
produced by Spicers will be on 
show at the firm’s stand at the 
second Screen Printing and Dis- 
play Production Exhibition from 
March 13 to 16 at Park Lane 
House. 

The paper, Spicers claim, is 99 
per cent free from fluff both be- 
fore and during the run and has 
a dimensional stability greater 
than any papers in its class. 


Baron speaks at 
club ladies’ night 


Photographer Baron was the 
chief guest at the ladies’ night of 
the Process Engravers’ Club at 
the Hyde Park Hotel. The pre- 
sident of the Federation of 
Master Process Engravers, A. N. 
Hunter, was in the chair. 

Baron’s talk was illustrated with 
examples of his work in many 
lands. 


Watermarks—a 


In his talk on “Watermarks” 
to the Society of Typographic 
designers, Horace Martin, of 
Spicers Ltd., suggested that 
advertisers would do well to con- 
sider the use of specially pre- 
pared watermarks in paper as a 
new medium for advertising. 

He demonstrated by means of 


new ad medium 


many specimens (including 
examples of paper with personal 
watermarks used by Sir Winston 
Churchill, Lord Kitchener, and 
King George V) how the idea 
could be used. 

His talk ranged over the his- 
tory and technique of water- 
marking. 
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THIS WAS A CARLTON DRAWING 


“pi ea ea 
& doweten wcctiee 


MAGAZINE COVER IN COLOUR 
AGENCY: Dolan, Davis, Whitcombe & Stewart, Ltd. 


ART DIRECTION: Kenneth Martin 


ADVERTISER: Gloster Aircraft Company, Ltd. 
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Boys 
will 

be 
bagEN 


Advertise now in 
BOY’S OWN paper 
and reach the men 
of tomorrow.... 


Advertisement Manager: George H. Phipps 
LUTTERWORTH PERIODICALS 
4 Bouverie Street, E.C.4. FLE 1732-3 
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FEBRUARY 10, 1956 


Appointment to 


Crane board 


A. C. E. Adams has been 
appointed to the board of Crane 
Publicity Ltd. He has been with 
London Press Exchange Ltd. and 
for a time was art director with 
W. M. Larkins & Co., Lid. In 1946 
he became an art director at S. H. 
Benson, and recently resigned his 
eee ss creative director to G. Street 


* * * 


Arthur Farr, who joined the 
advertising . department of the 
Cerebos group of companies last 
July, has been appointed assistant 
advertising manager for the group. 
Mr. Farr was until last my) an 
ae executive with C, Lytle 
td. 


* *x * 

Sydney H. Jenneson has joined 
Dixons West End Advertisin 
Agency as marketing and researc 
executive. He was formerly with 
S. C. Peacock and McCann-Erickson 
Advertising Ltd. His most recent 
post was with Consumer Research 
Ltd., a subsidiary of Circular Dis- 
tributors Ltd. 

s * . 


Thomas Tudor has joined Young 
& Rubicam Ltd. as manager of the 
marketing department. For the last 
ten years Mr. Tudor has been sales 
and advertising manager of William 
Wren Ltd. 


* * 7 


A. R. Ogden has been appointed 
manager of the Manchester branch 
of G. S. Gerrard Ltd. He entered 
advertising with Ashburners Adver- 
tising Service in 1937, on the studio 
side. and later joined the contact 
section of the CWS publicity depart- 
ment, Manchester. 

* * * 


Three appointments have been 
made to the sales and advertising 
department of Granada TV Network 
Ltd. Leslie T. Parish, who was sales 
manager for Rimmel Ltd., and then 
sales and administrative executive 
for Inmnoxa (England) Ltd., has 
joined Granada as sales executive. 

F. S. Smith has been appointed 
time, scheduling and traffic man- 
ager. He goes to Granada from 


WEEK'S WISECRACK 


nm 


“I wonder if the ‘London 

Typographical Society 

Journal’ will be published 
late?” 


= 


Quaker Oats Lid.. where for the 
past 19 years he has been salesman 
and office administrator. R. C. C. 

who joins Granada as sales 
executive, was with Crosfields 
(CWG) Ltd., firstly as area sales 
manager and then product and pro- 
motions manager. 

* 7 * 

Leslie W. Butler has been 
appointed media manager in charge 
of the space buying department at 
the Winter Thomas Co. Ltd. He 
was for many years with the West 
End Advertising Agency and for a 
time with Intam Ltd. 

W. P. Keeffe, who is 75, retired 
recently from the board of Winter 
Thomas after 34 years with the 
agency. . 


* * 

H. W. Hoover, grandson of the 
founder of the business, has become 
chairman of Hoover, Ltd. Before 
succeeding his father as president of 
the American company, he was its 
director of public relations and, 
later, assistant vice-president. 


Studio’s ad manager 


David Simmons has succeeded 
Lionel Cornish as advertisement 
manager for The Studio publica- 
tions, Art & Industry, The Studio, 
and the two annuals, Decorative 
Art and Modern Publicity. He was 
formerly with Argus Press Ltd. 

Mr. Cornish will become adver- 
tisement manager of Pitman Pub- 
lishers (Sir Isaac Pitman Ltd.) on 
—, in place of Miss B. Parker, 

is retiring. 
o * * 

The board of Advertising Novel- 
ties Ltd. has been reconstituted. 
Two now directors, L. W. J. Spald- 
ing and E. A. G. King, have been 
senior London representatives for a 
number of years, and will continue 
their activities. J. H. Harris, who 
has been a director for some years, 
is now devoting his full time to the 
company. A. L. Ansell is managing 
director. 

Other changes are that Gordon 
Melville has joined the company as 
general manager. Clark and 
G. Peever have resigned from the 
company. . 

Miss Susannah Scott has 
joined the Revion International 
Corporation as public relations 
officer and assistant to G. V. Good- 
rich, sales promotion manager. Miss 
Bodley-Scott was formerly at 
McCann-Erickson Advertising Ltd. 

* * * 


Terence D. Spillane (Jrish Hard- 
ware and Allied Trader) has re- 
signed from the post of managing 
editor and publisher of the Cham- 
= of Commerce Journal, Dublin ; 

ublication is now being handled 
by Fleet me Co., Dublin. 
* * 

Three new appointments at Geo. 
Pulman & Sons Ltd., printers, have 
followed the death of sales manager 
G. Dicks and the retirement of 
works manager H. C. Hird. G. T. 
Barlow has been appointed works 
manager and E. H. Lumb now fills 
the oe of production manager. 

ennedy has been appointed sales 
pone 


A. C. E. Adams 


New Sunday’s staff 


E. P. Francis has been appointed 
circulation manager of Hulton Press 
Ltd.'s Sunday Star. Until the end 
of 1954 he had spent over 20 years 
with Kemsley Newspapers—the last 
nine years as circulation director. 

Mr. Francis’s deputy will be 
P. G. Penny, assistant circulation 
manager of Hulton Press, who has 
been seconded from the periodical 
side of the company and appointed 
assistant circulation manager. Cyril 

wards, circulation manager of the 
Sunday Chronicle until it was 
merged with the Empire News last 
November, has joined Mr. Francis 
~ * Mr. Penny on the circulation 
Sta 


om * * 

In view of his appointment as 
Parliamentary Secretary at the 
Ministry of Pensions and National 
Insurance, the Hon. Richard Wood 
has found it necessary to resign 
from the board of Hulton Press Ltd. 
He was elected to Parliament in 
1950 and became a director of 
Hulton Press in March 1953. 


‘iT. Ratcliffe 


L. W. Butler 


Michael Samuel, son of the man- 
aging director of William Samuel & 
Co. (London), Ltd., publishers and 
advertising contractors, has been 
appointed a director of the firm. 
After service with the RASC, he 
attended the London School of 
Printing for three years. 

* * o 


J. T. Ratcliffe has been appointed 
accounts executive with Smee’s Ad- 
vertising Ltd. He began his adver- 
tising career with H. Benson 
Lid., in 1950. In 1954 he joined 
Smee’s Advertising. 

* * . 


Pearl & Dean (Overseas) Ltd.'s 
territory and media research depart- 
ment is being — “ charge 


George Wilde, formerly publicity 
manager of Kemsley Newspapers, 
has now recovered from the illness 
from which he has suffered for a 
number of years, and intends rejoin- 
ing the Aldwych Club. 
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influential newspapers 
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Publicity for radio 
firm ‘largest yet’ 


“A campaign bigger than any yet 
run in the industry in one month,” 
as it is described by agents Arks 
Publicity Ltd., will be launched next 
month for Pam Radio and Tele- 
vision. 

Full and half-pages are scheduled 
for all the national daily newspapers. 
the London evenings and the Radio 
Times. Coverage in provincial daily 
papers is to be supported by local 
advertisements by individual re- 
tailers. ; 

There will also be commercial 
television spots in London and Bir- 
mingham. 


‘Opportunities in 


Canada’ 


“Big Opportunities in Canada” is 
the theme of a new campaign pre- 

red by the London Press 
awe Ltd. for the Ontario 
Government. Large-space _ adver- 
tisements are appearing in the 
“situations vacant” pages of lead- 
ing national and provincial papers 
to recruit draughtsmen and engi- 
neers for Ontario’s expanding air- 
craft industry, and nurses for its 
hospitals. 


Petrol campaign 


Spaces are being booked by the 
Cleveland Petroleum Co., Ltd., for 
their spring campaign. Handled by 
Allardyce Palmer Ltd., the scheme 
will include 11 in. triples in national 
daily and Sunday papers, London 
evenings, and a number of provin- 
cial papers. Trade journals will 
carry full pages in colour. 


Proudly 
represent ... 


HELEN JARDINE ARTISTS 


New type lipstick introduced with 
press and television campaign 


A new lipstick with a special type 
of refill is to be introduced to the 
public this month as Double Event. 
It is made by Yardley and Co., Ltd. 
To ensure maximum coverage a 
large press and television advertis- 
ing schedule has been prepared. 

Agents for Yardley’s., W. S. 
Crawford Ltd., state that spaces 
booked include 11! in. triples in the 
Sunday Times, Sunday Express and 
Observer; a full page in the Sun- 
= Graphic; and a 13 in. by five 
column space in the Daily Mail. Full 
colour double-page spreads, double- 
page spreads in black and white, and 
full pages in women’s magazines will 
also be used. 

A one-minte spot has been 
booked for the opening night of 
commercial TV in Birmingham, and 
one-minute spots are scheduled for 
peak yiewing times in both London 
and Birmingham. 


Garden pest killer 


Included in the advertising 
schedule for Pyrethex garden pest 
killer, which is being reintroduced 
to the public after an absence of 


many years, are the Hardware 
Trade Journal, lronmonger and 
gardening periodicals. Manufac- 


turers of Pyrethex are the Strawson 
Chemical Co. Ltd. The campaign 
is being handled by Tibbenham 
Publicity Ltd. 


OF FASHION ARTWORK 


MINERVA HOUSE 35 WELLINGTON ST. STRAND WC2 - TEMPLE BAR 6720 


| LIBERTY SHOES LTD., 


Shredded wheat lo 
use Midlands TV 


One of the first manufacturers to 
advertise their products on the new 
Midlands commercial TV _pro- 
grammes will be the Shredded 
Wheat Co., Ltd. 

They state that, recognising the 
“huge purchasing value of this key 
consumer market with an expected 
initial viewership of at least a 


million people—far greater than that _ 


with which London started,” they 
have booked 13 30-second spots at 
peak viewing times for their Mary 
Baker cake mixes from the opening 
night and for 12 consecutive Thurs- 
days. 

Over 16,000 grocers in the Mid- 
lands TV area have been advised of 
the Mary Baker spots to enable 
them to stock up in advance. 
Agents are MeCann-Erickson Ad- 
vertising Ltd. 
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Special booklet for 


Sammy Scarves 


“The biggest advertising and pro- 
motion scheme for scarves ever car- 
ried out” is how a new campaign 
for Sammy Scarves is described by 
the manufacturers, who will be 
launching a press, television and 
display campaign later this year. 

The agents for Sammy Scarves, 
Stowe & Bowden Ltd. have 
designed a special booklet which 
outlines the scheme. Advertising 
will be in national daily papers, pro- 
vincial papers, women’s and general 
interest magazines and the trade 
press. All these media will repeat 
the advertising slogan: “Give a 
Sammy Scarf.” 


Ads in colour for 
Cussons’ soaps 


A new series of advertisements 
painted by a_ leading § Royal 
Academician started last month and 
will appear throughout the year in 
women’s weekly and monthly maga- 
zines for Cussons Imperial Leather 
luxury toilet and bath soaps. 

Richard Potts & Partners Ltd. 
agents for Cussons Sons & Co., Ltd., 
state that the advertisements will be 
full pages and will be in colour. 
There will also be some trade press 
advertising. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


CHARLES COLSTON LTD. for 
Dorland Advertising Ltd. Cam- 
paign being prepared. 

HARRINGTON & GOODLASS 
WALL LTD., CORK, for Intam 
Ltd., London. 

KILNER JARS for 
Warden Ltd. Trade advertising 
now appearing. Public relations 
campaign planned for the fruit- 
bottling season. 

CYCLEMASTER LTD. for King- 
ham Advertising Agency Ltd. 


Campaigns 


PAM RADIO & TELEVISION, 
using national and provincial 
dailies, London evenings and 
Radio Times. Also TV spots in 
London and Birmingham. (Arks 
Publicity Ltd.) 

LOXENE MEDICATED SHAM- 
POO, using commercial TV. 
(Napper, Stinton, Woolley Ltd.) 

using 
provincial dailies, women’s maga- 
zines and trade press. (Adams 
Bros. & Shardlow Lid. Advertis- 
ing Service.) 

CUSSONS SONS & CO., LTD., 
using women’s’ weekly and 
monthly magazines and trade 
press for Imperial Leather luxury 
toilet and bath seaps. (Richard 
Potts & Partners Ltd.) 

SHREDDED WHEAT CO., LTD., 
using Midlands commercial TV 
for Mary Baker cake mixes. 
(McCann-Erickson Advertising 


Ltd.) 

CLEVELAND PETROLEUM CO., 
LTD., using national dailies and 
Sundays, London evenings, pro- 
vincial papers and trade journals. 
(Allardyce Palmer Ltd.) 

SAMMY SCARVES, using national 
and provincial papers, women’s 
and general interest magazines 
and trade press, television and 
point-of-sale material. (Stowe & 
Bowden Ltd.) 


Armstrong- 


G. BORWICK & SONS, LTD. 
using provincial and trade press, 
bus and film advertising for 
Borwick'’s Baking Powder. (Dor- 
land. Advertising Ltd.) 

IRISH LINEN GUILD, using 
national dailies, Radio Times, 
women’s magazines and trade 
press. (London Press Exchange 


Ltd.) 

FASSETT & JOHNSON LTD. 
using Daily Telegraph, national 
Sundays, provincial and trade 
press for Mistol Mist nasal spray. 
(Marketing Consultants Ltd.) 

JOHNSON & JOHNSON (GT. 
BRITAIN) LTD., using national 
press and women’s magazines for 
Modess Masslinn. (Alfred Pem- 
berton Ltd.) 

RAYMOND WAY MOTORS 
LTD., using ‘S-second commer- 
cial TV spots. (Kenneth Bourke.) 

THOMAS GREEN & SON, LTD. 
using national, provincial and 
gardening press for flyweight 
motor mower. (Samson Clark & 
Co., Ltd.) 

ONTARIO GOVERNMENT, using 
national and provincial papers to 
recruit engineers, draughtsmen 
and nurses. (London Press Ex- 
change Ltd.) 

HENLYS LTD., using 7-second 
spots booked with Associated- 
Rediffusion Ltd. (TV agents C. J. 
Lytle (Advertising) Ltd.) 

STRAWSON CHEMICAL CO. 
LTD., using trade and gardening 
press to reintroduce Pyrethex 
garden pest killer. (Tibbenham 
Publicity Ltd.) 

SPODE (W. T. COPELAND & 
SONS, LTD.), using colour pages 
in home magazines in UK, and 
also in Australia, New Zealand 
and South Africa. (Armstrong- 
Warden Ltd.) ; 

YARDLEY & CO., LTD., using 
Daily Mail, national Sundays, 
women’s magazines and TV for 
Double Event lipstick. (W. S. 
Crawford Ltd.) 

LAMTEX RUGS, using Midland 
commercial TV. (Charles Walls 
& Partners Ltd.) 
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Publications News and Notes 


New journal in 
nuclear field 


_ First issue of a new monthly 
journal, Nuclear Power, will be 
published by Rowse Muir Publica- 
tions Ltd. at the end of April. The 
initial print order will be approxi- 
mately 8,000, and the cost of a 
full-page advertisement £55. The 
periodical will cost 3s. 6d. 

” * » 

Advertisement rates for Nuclear 
Engineering, the first (April) issue 
of which is to be published by 
Temple Press Lid.. on March 2 
are: full page, single insertion £50; 
half-page £36; quarter-page £13 10s. 

- ~ oa 

The first issue of a new mogptine, 
Journal of itura! 
ing Research, has been published by 
the British Society for Research in 
Agricultural Engineering. Although 
the journal is half-yearly at the 
moment, it is hoped to make it quar- 
terly in 1957. Advertisement fates 
are full-page £30; half-page £18. 
Price is rs 6d. 4 issue, 

* 

The FBI Aa ES now has a 
square-back binding. Advertise- 
ment rates are being maintained at 
the present (1951) level, despite 
rising costs and a 20 per cent in- 
crease in circulation since the last 
rise, say the publishers. 


‘She’ celebrates 


To celebrate the first birthday of 
She, the March issue will go up 
from 80 to 96 pages. The selling 
price remains at Is. 

* * + 

The Kemp’s Group of Publishing 
Companies had planned to bring 
forward by two months their publ- 
cation of the 1956 editions of the 
Fabric and Clothing Trades Index 
and Trades Register of London for 
exhibition on the Kemp's stand at 
the BIF. But because of the print- 
ing dispute they will not be ready. 

* * * 

ABC figures for the Scotsman 
group (in the order July-December, 
1954, January-June, 1955, July- 
1955) are: Scotsman, 


461 ; ing Dis- 
patch, Edinburgh, 67,414, 71,937, 
70,178; Weekly Scotsman, 58,875, 
62,960, 58,867. 

* *” * 


ABC figures (in the same order) 
for Odhams Press Ltd.’s Horse and 
Hound are: 47,550, 49,610, 49.886, 
and for their Hairdressers’ Journal : 
31,430, 32,221, 32,813. 


| ee 


WOT) mete Feces 


WOMANS I SURNAL, 


The Woman's Journal for March— 
front cover above—will contain new 
full colour portraits of Prince 
Charles and Princess Anne and the 
first of a new series of “Do It 
vienna ae. 


We Hear 


A direct-mail 
out in 1955 by the as Cee ne Build- 
ing Products Association, based on 
circularisation of the Association's 
new publication, the “Gypsum 
Journal,” and directed to all sec- 
tions of the building industry and 
to commercial and manufacturing 
organisations, produced an overall 
response 1 18 — 2 


For ihe fifth — Searchlight 
Tattoo at the White City, public 
relations will again be handled by 
———s ea 

. 

The Birmingham Area Committee 
of “Old Ben” will present its annual 
Sunday concert at the Alexandra 
Theatre, Birmingham, on Sunday. 

> . * 


Peter Collins Press Services Ltd. 


4 


Because of its 
enormous circulation 
ADVERTISING 

COSTS LESS 
in the 


NATIONAL NEWSAGENT 
BOOKSELLER 
STATIONER 


May we send you details 
of this leading journal? 


aB 


By far che largest net sale 
149 Fleet Street, E.C.4 


CITY 2604 (5 lines) 


ESSEX COUNTY 


STANDARD 


SERIES 
LARGEST IN 
RURAL ESSEX 


have been appointed to handle press _ 


and PR for Perihel Ltd. 
* . _ 
Armstrong Whitworth (Metal 
Industries) Ltd. and Jarrow Metal 
Industries Ltd. have published the 


first issue of Close Up, a new 
quarterly house magazine. 
* * * 

Among the resolutions being 


debated at the annual conference of 
the Fine Gael (government) party 
in Dublin this week is one urging 
a revision of the system of censor- 
ship of a. 


FIFE ASSOCIATED NEWSPAPERS 
silliest 42,946 nico 


A.B.C. WEEKLY 
ONE BLOCK, ONE ACCOUNT, ONE RATE, ONE ORDER 
35 KIRKWYND, KIRKCALDY 


LONDON AGENTS: EDWIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 


CITY 5906 


YOUNG & FOGG RUBBER CO. LTD. 
Wimbledon, LIB 6281 (6 lines) 


S.W.19. 


HARROW 
BILLPOSTING 


COMPANY 


Since Beau Nash and his 
associates made Bath a centre 
of fashion and opulence, it has 
never looked back. But today 
it is more than a flourishing 
Spa. The growth of many 
industries and the coming of the 
Admiralty have brought a popu- 
lation of all classes and incomes 
to Bath and its adjacent country 
districts, making it one of the 
most prosperous areas in Britain 
today. 


And the area is easily reached. 


, The Bath Chronicle with a 


| 


nightly circulation of 14 copies 
for every house in the city—as 
well as a big circulation in West 
Wilts. and North Somerset 
through the Branch Offices at 
Trowbridge, Chippenham, 
Devizes, Radstock and 
Keynsham—gives you positive 
blanket coverage for only 10/- 
per s.c.i. 


It deserves its place on any 
schedule intended to cover the 
West. 

You can’t cover the West 
properly without the 


Bath. & WILTS 
‘Chronicle & HERALD | 


ESTABLISHED I Tee 


* Not to mention the three weeklies which 
reach the prosperous West C. ——— at 
week-ends when he has the t io read 
them:—SOMERSET GUARDIAN, “WILT- 
SHIRE NEWS & BATH WEEKLY 
CHRONICLE. Get full details from S. H. 
Roberts, 134 Fleet Street, London, E.CA, 
Arnold Ellis, Cromford House, Market 
Street, Manchester Head Office, 33 
Westgate Street, Bath. 
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APPOINTMENTS VACANT 


CAN YOU 
SELL SPACE? 


An unusual opportunity is offered 
to a top-flight salesman. It is to 
represent the publishers of a group 
of engineering export journals in 
London and the Home Counties 
on a basis of salary, expenses and 
commission. 
The terms are generous and the 
position—to the right man—is 
permanent. Appearance, personal 
magnetism an revious experi- 
ence will all taken into 
account, but the one essential 
—* is the ability to sell. 
hose who seriously consider that 
they are fitted for this responsible 
ition are invited to send the 
ullest details of career to date to: 


Box 3008 
Advertiser's Weekly 180 Fleet St C4 


PUBLISHING and Production depart- 
ment of City firm of Publishers have 
a vacancy for a young man, age 24-28, 
to assist in handling print buying and 
production control. A knowledge of 
printing useful but not essential. As 
the salary depends on the capabilities 
of the person chosen please write. 
stating age, experience and present 
salary, in confidence, to General Man- 
ager, Thomas Skinner & Co. (Pub- 
lishers) Ltd., Gresham House, Old 
Broad Street, London, E.C.2. 


LADY, experience Advertising, required 
about 20 hours weekly. South-East 
London, in small interesting advertis- 

~ jing office. Congenial surroundings. 

Box 2866 Ad, Weekly 180 Fleet St EC4 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, 4s. per line, 45s. per display panel inch. 
APPOINTMENTS WANTED, 3s. 6d. per line, 40s. per display panel inch. All other 
classifications, 4s. 6d. per line, 50s, per display panel inch. Minimum, 3 lines. Box 


No. charge, one line plus Is. covering postage, etc 


Series rates on application : all 


advertisements under seven insertions MUST BE PREPAID. Address ‘Advertiser's 
Weekly,”” 180, Fleet Street, London, E.C.4. WATerloo 3388 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant : ‘‘The engagement of persons answering these advertisements mast 
be made ar a Local Office of the Ministry of Labour or a Scheduled Employ- 
ment peas ® the applicant is a man aged 18-64 inclusive or a woman aged 18-59 
inclusive he or she, or the employment, is excepted from the provisions of the 


Notification 


Vacancies Order 1952.” 


Director 


Outdoor Advertising 


London Contractors require experienced young 
man for Sales & Service dept. Must be suitable 
for detail work. Good knowledge of the trade. 
Exceptional opportunity for right man. Pension 
scheme. Write fully in strictest confidence to 


Box 3009 
Advertiser's Weekly 180 Fieet St EC4 


COMMERCIAL ARTIST, 21-25, studio 


experience, line-work and lettering, 
essential. Good salary, good pros- 


* pects. Renson Advertising Ltd.. 16 


Albemarle Street, London, W.1 
HYDe Park 9022. 

PRESS RELATIONS OFFICER required 
with experience in tashion and home 
sewing. Knowledge of promotions an 
advantage and journalistic experience 
essential. Write, giving details of 
experience and salary required, to The 
Manager, National Needle Arts Bureau 
Ltd., 44 Essex Street, London, W.C.2. 


YOUNG LADY ASSISTANT, Adver- 
tising Department, Photographic Pub- 
lishing Group. Typing _ essential. 
Luncheon Vouchers No Saturdays. 
Write, stating experience and salary, 
to Secretary, British Periodicals Ltd., 
46 Chancery Lane, London, W.C.2. 


a eta 


DESIGNER 


wanted for 


DAILY MIRROR 


publicity department 


and display. 


Wide scope for fast thinking 
imaginative designer with 
contemporary ideas, to work on press 


ads, printed publicity posters 


*phone David Cole 
HOLBORN 4321 


Wanted 


TOP FLIGHT 
REPRESENTATIVE 


to sell good class creative photography. 
Existing connections with Agencies, 
Fashion Houses or Editorials an 
advantage. 

Every co-operation given to the right 
person. 

Good salary plus commission. 

All applications will be treated in 
strictest confidence. 


Box 2999 
Advertiser's Weekly 180 Fleet St EC4 


WANTED, Young Man with experience 
of agency routine, capable of some 
art work, with a knowledge of typo- 
graphy and able to mark up layouts. 
Write, stating experience and salary 
required, to 
Box 3010 Ad. Weekly 180 Fleet St EC4 


VISUALISER- 
LAYOUT MAN 
. 


We want a really good visua- 
liser—a man of experience 
who rather likes bringing the 
benefits of good design and 
typography to advertisements 
and printed matter for tech- 
nical products. And if he 
happens to live within easy 
reach of Morden or Sutton, 
so much the better all round. 
Travel away from the rush— 
not in it! 


GEOFFREY DADD LTD. 
(Near Morden Tube Station) 
“ Woodside’, 90 Epsom Road, 
Sutton, Surrey. 
Telephone: DERwent 4444 (4 lines) 


Fepruary 10, 1956 


APPOINTMENTS VACANT 


Have 
you 
considered 
SUNNY 
SOUTH 
AFRICA 7 


It’s a wonderful country, 
with a wonderful future for 
English as well as Afri- 
kaans-~ ing people (de- 
spite exaggerated re- 
ports you read 
papers). 

The standard of living is 
high, and in the advertis- 
ing business you would 
find yourself among friends, 
for more of the seniors 
come from Britain than 
from elsewhere. 


As South Africa’s largest 
independent Agency, with 
offices in four main centres, 
we are always interested 
in hearing from experienced 
and ambitious advertising 
men, especially copywriters, 
visualisers and artists, who 
desire to settle in South 
Africa. 

Although we may have 
no immediate vacancies, 
our business is growing, 
our staff requirements in- 
creasing, and opportunities 
are always occurring. 

When we do have a 
vacancy, we can promise 

ou interesting and en- 
joyable work, and excellent 
prospects. Working con- 
ditions are pleasant, and 
we have a 5-day week and 
superannuation fund. Pay- 
ment of fares can be nego- 

All inquiries will, of 
course, be treated in strict 
confidence. In the case of 
creative staff, please send 
a representative selection 
of specimens, as well as 
giving full details of pre- 
vious experience, age, mari- 
tal status, present salary, 
etc ; 


P. N. BARRETT COMPANY 


(PTY) LTD 
P.0. BOX 694 CAPE TOWN 


Phone your classifieds to WAT 3388 (Ex. 25) 
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FEBRUARY 10, 1956 


APPOINTMENTS VACANI 


Experienced 
Copywriter 


required for Group Adver- 
tising Department. Emphasis 
on Sales Promotion and 
Literature. Salary according 
to age and experience. 


Applications marked 
** Confidential *’ to: — 


Group Advertising Manager, 
Rootes Motors Limited, 
Devonshire House, Piccadilly, 
London, W.1 


CLASSIFIED ADVERTISEMENTS 


C.P.V. require a 


Sundries Charging 
Assistant. 


This is a responsible posi- 
tion and carries a salary of £550 to 
£650 p.a., according to experience. 
Knowledge of artwork, blocks, setting 
and foundry charging is necessary. 
Write to Staff Manager, 34 Grosvenor 
Street, W.1. 


DERRY & TOMS 


Advertising Dept. 
KENSINGTON, W.8 


Require man or woman for 
the production of Press 
advertising and catalogues. 
Apply in writing giving full 
details of experience, age 
and salary required to Staff 
Controller. 


etc, 


ADVERTISING MANAGER 
required for large, modern 


DEPARTMENT STORE 


Applicants should be well versed in Department Store 
advertising routine including press layout, copy-writing, 
production of booklets, store promotions and exhibitions, 
Write in first instance to :— 


J. R. FOSTER 


Director 


Welwyn Department Store Ltd., 
Welwyn Garden City, Herts. 


ARTIST required for Studio of large 
packaging firm. High standard of 
work required in lettering and design. 
Apply, ;with recent specimens, to Per- 
sonnel Officer, Hunt Partners Limited, 
Theydon Road, Clapton, E.5. 


GOOD HOUSEKEEPING MAGAZINE 
requires a young assistant in the art 
department trained in typography. 
Practical knowledge of magazine lay- 
out or work of a similar nature 
desirable. Applications, in writing 
(without specimens), giving age, uali- 
fications and experience, to the Editor, 
+* Grosvenor ‘Gardens, London, 
S.W.1. 


COPYWRITER/ 
LAYOUT MAN 


Wanted for the Advertising 
Section of a large West End 
commercial anisation. A 
good salary is offered to a man 
with experience in copywriting 
and visualising. 

Write giving full details of age, 
experience and salary required 
to 

Box 3000 
Advertiser's Weekly 180 Fleet St EC4 


VISUALISER LAYOUT MAN RE- 
QUIRED to run Department for 
Leading London Company. Excep- 
tional coperteaty for a fully experi- 
enced man. Write 
Box 3011 Ad. Weekly 180 Fleet St EC4 


PRINT BUYER required to handle pro- 
duction, progressing and costing of 
business systems aaiouny. Excellent 
opportunity in expanding Company for 
young man with ambition and initia- 


tive. Please write to Secretary, Ditto 
(Britain) Ltd., 126-128 New Kings 
Road, London, S.W.6. 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


THE RIGHT TYPE 


You should by now be familiar 
with the majority of type faces in 
current use, should be able to cut 
off copy quickly and accurately, 
and will have learned something 
of the right uses of particular faces. 
You should be able to take in your 
stride an adapt from a full page to 
an 11” triple and correct a proof 
in an intelligent and understand- 
able manner. 

In short you have had either a year 
or so practical experience, or a 
comprehensive course in typo- 
graphy and be keen to make it 
your career. 

For the right chap there is a good 
Opportunity in a well-known agency 
with staff insurance and pensions 
schemes in operation. If you think 
you qualify, write for an appoint- 
ment to— 


Box 3013 
Advertiser's Weekly 180 Fleet St EC4 


PERSONAL ASSISTANT for 


adminis- 
wired by Chief De- 
xhibition Contracts 


trative duties r 
sigher to large 


firm. Exhibition knowle: essential, 
permanent superannuat position. 
Good salary and conditions. Write, 


in first instance, stating experience, to 
Chief Designer, 
Kensington, W.14. 


, 


ADVERTISEMENT Representatives (2) 


for no, export pout. Keen, 
young (25-35), salesmen 
with drive and initiative. _ *-- €x- 


four 
2293 for a 


LONDON AGENCY needs 


another 
Contact Executive to handle small 
group of accounts. Excellent chance 
or the right man to develop a good 
sound position into a highly paid one. 
Write, in strict confidence, giving de- 
tails, to M. D., 

Box 2975 Ad. Weekly 180 Fleet St BC4 


PRODUCTION 
ASSISTANT 
required 
to work on an_ interesting 
group of National and Tech- 
nical accounts, Applicants 
should be experienced in 
handling all stages of mech- 
anical detail. Progressive 
position, excellent working 
conditions, including Lun- 
cheon Voucher scheme. 
Write giving full details 
and salary required to the :— 
Personnel Manager, 
CLIFFORD MARTIN LTD., 
Piccadilly House, 

33, Regent Street, S.W.|. 


IS THERE 
A MAN... 


resourceful, lively and with great 
common sense who has worked on the 
marketing of grocery ———- (food 
preferred), who can gather facts, assess 
and assemble them in a well-written 
report for client and who is an adver- 
tising man in the true sense ? 


Because if there is such a man, he is 
the right material for the job of 
Account Executive on a very large 
and important account with an Agency, 
even if at the moment he is not an 
Account Executive and even not in 
an 


There is a very good job here for a 
man who has the confidence and 
courage to believe the cap fits. 


Advertiser's staff know of this announce- 
ment. 


Box 3037 
Advertiser's Weekly 180 Fleet St EC4 


ON THE 


LADDER 


FIRST FOOT 


A capable and energetic young shorthand- 
typist is offered a first footing on the 
ladder of success as assistant in the 
production section of an important paper 
company’s Advertising Department. For 
an ambitious girl of character who wants 
to make a career of advertising on the 
production side this is a unique 
opportunity to acquire a specialised 
knowledge of paper and its particular 
place in printing and reproduction. 


Box 2981 
Advertiser's Weekly 
180 Fleet St EC4 


Phone your classifieds 


to WAT 3388 (Ex. 25) 
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ADVERTISER’S WEEKLY 46 PEBRUARY 10. 1956 


CLASSIFIED ADVERTISEMENTS 
ADVERTISING | VOCE |) Tiptop 


Situations Vacant : ** The engagement of persons answering these advertisements must 
MANAG ge be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
unless he or she, or the employment, is excepted from the provisions of the TYPOGRAPHERS 

Independent London Mail Order Notification of Vacancies Order 1952." 
organisation requires manager for 


advertising department. A Siddel di Wanted immediately 

a Work tots mainly of production of rmstrong Siddeley Motors have immediate fill 
qdibleiedy Minton ext qneel quete _ vacancies for the following personnel in their to Mill progressive 
catalogues, each edition having between Aero Engine Service Department: well-paid vacancies at 
150 and 350 pages, most of them fully 
duscrened tn, tour estours.  Solery Technical Writers HAWKE 
commensurate with responsibility. 
1 pene ie aM Technical Illustrators STUDIOS LTD 
of production techniques either in e 
Coe abroad should in first instance Service Engineers 22 CHENIES STREET - W.C.! 
> hadi Secretary (A.W.), Good working conditions. Pensions scheme in . 
Freemans (London, S.W.9) Ltd. operation. Please write, phone or call: 
139, Sg typ gee Apply to Reference HP, Personnel Manager, Mr. NORMAN BANNISTER 
giving themseives, 
including age, experience and present Armstrong Siddeley Moters, Coventry. MUS: 7441 
salary. 


r 


ie ie 


ARTIST. A vacancy occurs in the STUDIOS in London S.W. require artist 
Studio of Manufacturers of high with experience in commercial work, 
ADVERTISEMENT REPRESENTA- quality advertising material for a particularly engineering. Write, stating TRADE JOURNAL, leading in its field, 
TIVE. Leading textile trade journal young energetic man. Must have first- experience and wage required has a vacancy on the advertisment 
requires representative based in Lon- class experience in design and layout Box 3007 Ad. Weekly 180 Fleet St EC4 sales staff for an experienced repre- 
oved selling record and of Showcards, and can produce fin- sentative. The position offers an excel- 
capacity for hard work essential. ished Art Work. The position offers lent opportunity for promotion in a 
Good salary and prospects. Applica- early prospect of complete charge of ASSISTANT large organisation. Apply, in confi- 
tions will be treated as confidential Progressive Studio. Pension Scheme, dence, stating experience, age and 
and should be addressed to S. M 5-day week, canteen. Reply, giving salary required, to 


mee ay Faye Oy Gaon. 3020 Ad. Weekly 180 Fleet St EC4 TO EXECUTIVE Ne 


esiell An Account Executive in West ALFRED PEMBERTON LTD. 
require 


< 


SECRETARY, very efficient shorthand- REPRESENTATIVE (Part-time) required - 
typist for interesting editorial pub- by West End Commercial Art and End agency requires girl assistant 5 T is & c T ist 
licity work. S.W.1 area. Some ex- Photographic. Studio Service. Might of about 19 to act as clerk/copy- | yp t opy typ 
perience in advertising or Public Rela- suit space salesman or printer's repre- typist. This job would suit an with some knowledge of shorthand, for 
tions useful. Write, — age, sentative. Either sex. Write J. L. F ’ ’ 
present salary, and when free Advertising and Design, 15-17 Maryle- intelligent copy-typist with some their media department. 5-day week. 


x 3028 Ad. Weekly 180 Fleet St EC4 bone Lane, W.1. agency experience. Apply to:— 

Profit Sharing and Pension Schemes. 93, PARK a L  -ataatates w.i 
jay. 

State age, experience and salary . 

required. CAPABLE ARTIST required. Pratt & 


Co. (Advertising) Ltd., 11 Albert 
Me 3 Box 2906 Square, Manchester 
Advertiser's Weekly 180 Fleet St £C4 WANTED, first-class layout ideas man 
to finished rough standard. Write full 
| ow : particulars, experience, salary required. 


WEST END Advertising Agency requires 


male or female classified advertising “J . . 
clerk for extensive Theatre and Cinema Box 2991 Ad. Weekly 180 Fleet St BC4 


advertising Must have had experi- 


want an assistant ence with agency or newspaper. Good 
ir prospects 


Wri 
Box 2977 Ad. Weekly 180 Fleet St BC4 % 


in their studio GENERAL ARTIST Lettering 


required for West End Advertising 
He must : Agency. At least five years experience 


essential. Phone GRO 6744, 

A.T.A. Advertising Ltd., Artists 
Have already spent a year or 141 New Bond Street, W.! 
two in an agency studio. 


ADVERTISEMENT REPRESENTA- 
TIVES required with good connections 
for new industrial specialised publica- 


Have a working knowledge of tion. London, Midlands and West iF you WANT 


Box 2984 Ad. Weekly 180 Fleet St EC4 
t raphy. tn a os 
iiagtidiinn fk: A BETTER 
Be able to co-operate closely ARTIST POSITION 
with a senior designer at all pales heii ia, AT A 
stages in the production of a agency studio. Mostly lettering, but 


campaign. ability to tackle simple line drawings G 0 0 D SA LA RY 


and other work an advantage. Write 
stating age, experience and salary 
if you have these required. (No specimens at this stage.) phone or write 


qualifications please write to: Profit Sharing and Pension Schemes. NORMAN BANNISTER 
HAWKE STUDIOS LTD. 


C. R. Casson Ltd., 6, Aldford St., W.1. S. C. PEACOCK LTD. 72 CHENIES STREET, W.t. 


PHONE: MUSEUM 7441 
a 215-221 Regent St., London, W.I. 


Phone your classifieds to WAT 3388 (Ex. 25) 
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Fesruarky 10, 1956 


RETOUCHING 
ARTISTS 


required by 


STUDIO 
IRWIN 


Experience in colour work an advantage. 
Fine opportunities for the right men. 
Write or telephone Art Director for 
appointment. 

Studio Irwin Led., 
118, Chagesty bane, 


London, W.C.2. 
t Chancery 4/41. 


TECHNICAL WRITER required by 
leading electric cable makers. Appli- 
cant should have sound electrical and 
academic background with ability to 
write clear and concise English. Pre- 
vious experience in journalism desir- 
able A further vacancy exists for 
Junior Writer. Some electrical experi- 
ence preferable but not essential 
Ability to collect information and to 
write clearly and grammatically essen- 
tial. Write 
Box 3002 Ad. Weekly 180 Fleet St BC4 


LAYOUT 


AND IDEAS MAN 
OR WOMAN 


required by our Studio for 
designing general press 
advertisements. The pace 
is fast, but accounts are 
varied and conditions 


Apply Studio Manager, 
REID WALKER ADVERTISING, 
1 Arundel St., W.C.2. 
COVent Garden 2871. 


YOUNG ADVERTISEMENT MAN- 


AGER, or young man experienced in 
Advertising, to act as Advertisement 
Manager of Group of weekly news- 
fo in non-industrial area of West 
iding of Yorkshire.’ Energy and a 
quick mind are essential, as is a 
readiness to maintain personal touch 
with most customers (apart from the 
normal ** Rep "’ contacts). The appli- 
cant would be expected to settle in 
the main town and to take an active 
art in the social life of the area. 

¢ firm is a very substantial family 


concern. 
Box 3021 Ad. Weekly 180 Fleet St EC4 


| 


| 


APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


control). 


particulars to:— 


RETAIL ADVERTISING 


An expanding Retail Organisation with headquarters 35 
minutes by rail from Kings Cross has vacancies for Senior 
and Junior Advertising Executives. Applicants should be 
thoroughly conversant with all aspects of retail advertising 
procedure (excluding packaging, which is under separate 
These posts are both responsible and progressive 
and salaries will be commensurate with experience and 
ability. Write in strictest confidence stating full relevant 


Box 3039 
Advertiser's Weekly 180 Fieet St EC4 


DO YOU SELL 
POINT OF SALE 
DISPLAY? 


Charles Street, W.! 


duction. 


right man, who is 
minded. 


Abbey Display Co. Ltd., 49 
require 
salesmen who are dealing with 
National Advertisers at top level 
in London and the South. Must 
be able to produce ideas for 
design and have knowledge of 
lithography and showcard pro- 
Excellent studios and 
manufacturing support for the 
* big-figure ' 


EXHIBITION STAND DESIGNER re- 
p aisny by leading contractor studio. 
300d prospects and rmanent posi- 
tion to the right app icant 
experience essential. F 
a Lid., 


Previous 
Austen & 
188 Blythe Road, London, 


DRAUGHTSMAN required by London 
firm of industrial designers. Should 
be experienced in the detailing of in- 
terior designs and exhibition stands 
Permanent 

rospects 


TRAFFIC MANAGER 


Ground floor job for keen 
man aged 25-30 with Agency 
experience and sound process 
knowledge to act as Traffic 
Manager in small, established 
and rapidly expanding Agency. 
Apply in detail 
Box 3001 
Advertiser's Weekly 180 Fleet St €C4 


eaarines. Male, 
exempt National Service, to train free 


central London. 
worker. S-day week. Canteen. Super- Officer, 
annuation scheme. Write 

Box 2968 Ad. Weekly 180 Pleet St BC4 


preparation of technical 


position with excellent 


x 2972 Ad. Weekly 180 Fleet St EC4 


15/16 years, or 


Multilith Operator, large firm, 
Good salary to keen should 


reference No. 


wc2d 


YOUNG ARTIST with ambition re- 
quired for revolutionary advertising 
design in progressive Store. Experi- 
ence of Wash drawing essential. Apply 
Display Manager, L.D.B. Ltd., Com- 
mercial Road. Portsmouth 


Brochures. Other 


ASSISTANT TO 
ADVERTISING MANAGER 


required by well-known Commercial Vehicle Manufacturer, 
situated borders of West and South West Postal Areas. 
Age 25 to 35. Must be able to write Semi-Technical 
responsibilities of the Department 
include Press Advertising, Editorial Publicity, Sales Pro- 
motion, Direct Mail and Exhibition Work. Salary according 
to qualifications but in the region of £750. Good Pension 
Scheme. Send full details of career, etc. to 


Box 3038 Advertiser’s Weekly 180 Fleet St EC4 


SENIOR 
CREATIVE 
VISUALISER 


required by Agency 


handling various National Advertisers 
of consumer goods, technical and other 
accounts. 


Excellent Prospects, Voluntary Pension 
Scheme, Luncheon Vouchers. 


Write details of present and past positions 
and salary bracket to 


The Art Director, 


WEST END ADVERTISING AGENCY 
LIMITED, 


1-9 Hills Place, Oxford Circus, 
London, W.1. 
*Phone: GER 8791 


Phone your classifieds to 


WAT 3388 (Ex. 25) 


MULLARD LTD. have a vacancy in 
their Publicity Division for a young 
man between 26 and 30 years of age, 
with some knowledge of clectronics 
and an ability to express himself in 
writing. Duties are connected with the 

advertise- 

ments, literature and exhibition stands 

Acquaintance with printing techniques 

would be useful additional qualifica- 

tion. The post is permanent and 
pensionable and carries a salary in the 
range of £525-£600 p.a. Replies, giving 
full details of age and experience, 
addressed to Personnel 


House, Shaftesbury Avenue, London, 
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ADVERTISER'S WEEKLY Fepruary 10, 1956 


CLASSIFIED ADVERTISEMENTS | 
| 


these advertisements must 
Scheduled Em 


| National Advertisers in Manchester 
have a vacancy for a 


LAYOUT MAN 


able to produce visuals and finished roughs. Inter- 
esting accounts. Superannuation scheme. Five 
day week. Write giving full details to 


COPYWRITER sanding tiks 


LEADING MONTHLY TECHNICAL | PHOTOSTAT OPERATOR /SUPER- 
JOURNAL has vacancy for Senior VISOR. Large Manufacturing Com- 
Representative. An appointment that pany, with ices near Oxford Circus, 
should enable a capable and experi- require an experienced operator, aged 
enced representative to earn £1,500 in 30-38, to take general charge of small 
first twelve months, thereafter pro- photographic section, entailing the 
gressive income. Applicants must operation and control of photostat 
have had sound experience on a Trade reflex photo-copier and dyeline print- 


and/or Technical journal. Salary, ing machines. Ability to organise 
Commission, Expenses and Super- section efficiently and ensure smooth 
annuation Scheme. Write full details flow of work essential. Non-contribu- 
of experience, etc tory pension scheme, hours 9-5 — 
Box 3019 Ad. Weekly 180 Fleet St EC4 5-day week, luncheon vouchers. om- 


mencing salary about £9 10s. per week, 

JUNIOR ARTIST required for Pack- Apply. giving fullest details, to 
aging Studio in Hammersmith. Art Box 2993 Ad. Weekly 180 Fleet St EC4 
student or beginner preferred, with 
knowledge of typography, who is CLASSIFIED MANAGER, experienced 
desirous of gaining practical experi- and enthusiastic, required for fashion 
ence. Write trade weekly immediately. 
Box 2969 Ad. Weekly 180 Fleet St EC4 Box 2986 Ad. Weekly 180 Fleet St BC4 


One of the leading firms 


giving producing 
full details : 
cellulose wrapping film 
of age , 
offers a remunerative and 
experience, etc. 


‘ interesting position to an 
0: 
industrial artist-designer 
CREATIVE DIRECTOR 
The position is a new one and offers oppor- 

tunities for advancement. Facilities will 
D u D W & S be given for the study of the various pro- 
duction processes. 


Dolan, Davis, Whitcombe & Stewart, a aioe 


BRITISH SIDAC LTD. 
35 Park Street, London, W.1. 12 UFTON ROAD, 
LONDON, N.1. 
Clissold 6404 


Phone your classifieds to WAT 3388 (Ex. 25) 
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FEBRUARY 10, 1956 


APPOINTMENTS VACANT 


DISPLAY. A large manufacturing Com- 
pany marketing a range of well-known 
products through Chemists and Hair- 
dressers, requires the services of Two 
Display Representatives. Their duties 
will be to imcrease and improve con- 
siderably the standard of display of 
the Company’s products in windows 
and at the point of sale in the Greater 
London area. The men or women to 
fil these newly created positions 
should be preferably experienced 
window dressers, aged between 25 and 
35, who are able to work on their 
own initiative A display vehicle is 
provided and applicants must be 
holders of a clean driving licence. 
Commencing salary will be between 
£600/£700 p.a., according to experi- 
ence, plus expenses. In addition, the 
successful applicants will be eligible 
to join the Company's superannuation 
and profit-sharing scheme Write, 
giving full particulars, to Box A.W., 
355, St. Martin's Lane. 
Ww c 


Loc AL WEEKLY wants advertising 
manager who is not afraid to get 
eut and get business. Also keen 
earner over 20 considered. State age, 
experience, pay wanted, to 
Box 2990 Ad. Weekly 180 Ficet St EC4 

VOUCHER CLERK for West End 
Agency 


Box 2973 Ad. Weekly 180 Fleet St EC4 


ARTIST 


for Cutouts, Showcards etc. 

Progressive Firm of colour printers in 

Central London require additional 

artist for interesting work. Apply 
Box 2902 

Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION MANAGER required by 
well-known Sign Manufacturers in 
S.E. London. Accustomed to hand- 
ling large contracts and considerable 
annual turnover, This is a top level 
appointment, and applicants must be 
thoroughly versed in all aspects of 
the metal signs trade. Own staff in- 
formed of this advertisement. Write 
with full details, age, experience. 
salary required and when available, to 
Box 2944 Ad. Weekly 180 Pieet St BC4 

DESIGNER DRAUGHTSMAN (London 
area) required by leading London 
Exhibition Contractors. Pensionable 

yst 
Box 2963 Ad. Weekly 180 Fleet St BC4 
ASSISTANT TO PRODUCTION MAN- 
AGER wanted, age 20-30. Leading 
industrial advertising agency, I.P.A. 
Pleasant atmosphere. Prospects. Pen- 
sion scheme. Write with history and 
present salary to 
Box 2953 Ad. Weekly 180 Fleet St BC4 

ADVERTISEMENT REPRESENTA- 
TIVE required in the London area 
for a new technical journal, Electrical 
Energy. Excellent prospects for a 
young man aged between 25-35, will- 
ing to work hard in establishing a 
new journal. Previous experience in 
space selling and ability to drive a car 
are essential Apply to The Staff 
Director, Morgan Bros Ag x 
Ltd.. 28 Essex Street, Strand, W.C.2 


REPRESENTATIVES, with contacts to 
advertisers and agencies, required for 
high-class social publication a 
backing. Commission and expenses 
Box 2995 Ad. Weekly 180 Fleet St EC4 


COPY DETAIL. Young man or woman 
with some experience needed for busy 
Fleet Street Agency. Methodical and 
accurate. Brief details and wage re- 
quired 
Box 2985 Ad. Weekly 180 Fleet St BC4 

RETOUCHING ARTIST required by 
Central London Studio. Good oppor- 
tunity for young man who is ready 
to spread his wings. S-day week. 
Write 
Box 2979 Ad. Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


GENTLEMAN (26), 5 years’ national 
billposting company. Seeks managerial 
position where practical knowledge 
and ability required. Experienced all 
aspects of billposting trade. Com- 
mencing salary 


£800 
Box 2996 Ad. Weekly 180 Fleet St BC4 


Phone 


iii 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED 


PRINT BUYER 


or 


PRODUCTION 


| have full experience in book, 
brochure & catalogue produc- 
tion; type faces & paper ; 
client contact & liaison. | like 
working on my own initiative 
& taking responsibility but want 
scope for ideas. 


Box 3006 
Advertiser's Weekly 180 Fleet St EC4 


“HAND-PICKED” as tae 
available i Wigmore Agenc 
Wigmore St., W.1. HUNter Sii2)s- 

PRODUCTION EXECUTIVE, aged 25. 
secks change offering progressive posi- 
tion, publicity or T/V department 
preferred 
Box 2978 Ad. Weekly 180 Fleet St EC4 

GOOD-HUMOURED employer sought 
by hard working, intelligent, secretary, 
shorthand-typist, ex journalist, ex dis- 
play executive. Work offered should 
be interesting, require initiative and 
involve some writing (if only corre- 
spondence). The gad is 33 and 
at present earns £500 p 
Box 2998 Ad. Weekly ko Fleet St EC4 


STUDIO MANAGER 


with experience in good Agencies 
would like to contact small expanding 
Agency looking for Art Director or 
Studio Manager. 


Box 2980 
Advertiser's Weekly 180 Fleet St EC4 


VEISUALISER (senior), bursting with 
ideas, requires a change for the better, 
can also draw a dainty figure 
Box 2997 Ad. Weekly 180 Fleet St EC4 

PRINT BUYER/PRODUCTION MAN, 
with wide knowledge all processes and 
keen sense of urgency. Can work on 
own initiative or under Advertising 
Manager. 

Box 2976 Ad. Weckly 180 Fleet St BC4 


A TOP-RANK 
COPYWRITER 


ont 


for campaigns which have 
successfully sold pretty well everything 
—from synthetic ‘soaps’, soups, stoves 
and stomach powders, to cars, cereals 
and cough-mixture — would enjoy 
working for a TOP-RANK AGENCY 
(British or American), which is still 
interested in using TOP-RANK 
COPY and CREATIVE IDEAS. 


Box 3004 
Advertiser's Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


VISUALISER /LAYOUT 


ARTIST re- 


quires appointment. London 


area 
Box 3018 Ad 


new 


Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


THIS BUSINESS 
STARTED ON £20 


Busy consultant forming Company, 
seeks right hand man. Bireceorship. 
Must be young, preferably Artist with 
some technical know-how and have 
some Capital. Connections would help 
—but not essential as present Chief 
Cook & Bottle Washer is handicapped 
from following up his own by lack of 
time and Capital. 


Box 2984 
Advertiser's Weekly 180 Fleet St EC4 


DO you know about new arguments 
used in France for the sale of re- 
frigerators, the latest shapes of Italian 
electric fires, the promotion of sewing 
machines in Germany? You will find 
the answers to these and many other 

uestions through * Advertisement 
erade,"" which offers each month 
1,000 new advertisements from those 
countries. (U.S.A. and U.K. covered 
too.) Ask for your copy today, cost 
Xs “Advertisement Parade."’ 62 
Oxford Street, W.1. MUSeum 9072 


EXPANDING DIRECT MAIL AGENCY 


believes a large organisation is best built 
by a merger of smaller businesses. We 
have excellent clients, premises, staff, 
equipment, van etc., available and would 
like to ciscuss such co-operation with 
another organisation 
Box 303! 
Advertiser's Weekly 180 Fleet St. EC4 


ADVERTISER, fully experienced, some 
capital and invaluable connections, 
wishes to contact small well estab- 
lished, progressive, technical publisher 
with view to forming separate Limited 
Company to publish new technical 
monthly Use of complete existing 
organisation essential. 

Box 3005 Ad. Weekly 180 Fieet St BC4 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour photo litho. 
GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 
(Opposite Gt. Portland St. Station) 


OPPORTUNITY arises for keen young 
advertising executive to acquire 20 per 
cent. interest in established agency 
specialising in trade and technical 
advertising. Applicant should be fully 
capable of dealing with clients at 
executive level and able to handle 
complete programmes from original 
ideas to finished job with authority 
and personality to manage office staff. 
Directorship available immediately to 
the right man with guaranteed income 
from the outset. Investment required 
—£3,000 Principals only Please 
write in the first instance, to 
Box 3016 Ad. Weekly 180 Fleet St BC4 


FOR the past seven years I have been 
in sole charge of the publicity and 
public relations department of one of 
the largest and most powerful Com- 
pani¢s (British) operating in the East. 
Prestige and product, daily press and 
trade papers, booklets, leaflets, 
posters, stalls at exhibitions, point 
sale material and the publication 
a quarterly house magazine have 
come under my personal direction. 
am familiar with export problems 
which there are so many Since 
turning home and in order to gain 
more experience I have been working 
with a London Agency in charge of a 
large National account. Now anxious 
to change for sound and readily ex- 
plainable reasons. Can start imme- 
diately. Write 
Box 3014 Ad. Weekly 180 Fleet St BC4 


CATALOGUE COVERS 


Makers of several styles in Loose Leaf can 
give prompt attention to your require- 
ments. Foil blocked, embossed, screened 
and tetterpressed cover matter, or 
customer's printed materials made up 
LAWES LOOSE LEAF Co. 
44/45 Regent Street, Brighton, Sussex. 
Tel.: 24521. 


FREE LANCE SERVICES 


VALE STUDIOS LTD., 3 Farrington 
Road, South Kensington, has opening 
for really good free lance figure 
artists. Only work of highest standard 
required. 

Box 2883 Ad. Weekly 180 Fleet St BC4 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


FREE LANCE, VISUALISER/LAYOUT 
MAN, FULLY EXPERIENCED, RE- 
QUIRED by London Company for 
Catalogues, Presswork, Brochures, etc. 
Continuous flow of work. Immediate 
payment. Write 
Box 3012 Ad. Weekly 180 Fleet St EC4 

FREE LANCE LETTERING artist avail- 
able. Quick service. Please telephone 
KNI 1709 S fe 

EXPERIENCED FREE LANCE secks 
tie-up with agency. Raymond Tooby, 
15 King Street, Covent Garden, 
W.C.2. TEM 6491 

CONTACTS WANTED. Dispiay manu- 
facturer would like to meet one or 
two Representatives on a commission 
basis. Phone CAN 1138 (evening). 

FREE LANCE ARTIST Secks Com- 
missions in Black and White Still 
Life, Illustration, Lettering Speci- 
mens on request. 

Box 2992 Ad. Weekly 180 Fleet St EC4 

FREE LANCE ARTIST, 20 years’ ex- 
perience. Exhibition, display and 
general work. Tel.: CUN 0918 


MISCELLANEOUS 


SCORNFUL FIST, ORDER OF. You 
won't find the reference in Burke's 
Peerage, but Printing News, ah, that's 
another matter. 

PLASTOIC BINDING. service 
now offered including folding. etc. 
Trade enquiries welcomed. W. P. 
Griffith & Sons Lid., 154 Clerkenwell 
Road. FC 1. TERminus 7363 

ADVERTISING SITE, ieading East 
Coast Resort, to let. 30 feet by 18 
feet, situated on main railway station 
approach and coach park. Offers 
invited 
Box 3032 Ad. Weekly 180 Fleet St EC4 

ADJUSTABLE STEEL SHELVING 
100 brand new Bays—72 in. hich 
34 in. wide, 12 in. deep. Sent knocked 
down—6-shelf bay—£3 15s. Delivered 
free U.K. N. C. Brown Ltd., Eagle 
Steelworks, Heywood, Lancashire 

STOCK HEADS AND PIN-U’S for 
advertising agents, etc. For particulars 
of studio facilities, fashion photography 
and enormous model files (including 
coloured people), contsct Philip 
Gotlop Photographs. Lid., 24 Kensing- 
ton Church Street, W.8. Western 4130. 


ACCOMMODATION 


WANTED TO RENT. Commencing 
March 1 for approximately twelve 
weeks, dark-room accommodation 
with or without equipment—for four 
printer/processors; plus small office 
London. central area preferred 
British Travel Association. 64 St 
James's Street, London, S.W.1. Tele- 
phone: Mayfair 9191 

GOOD self-contained room, 
lance artist, West End 
Box 2974 Ad. Weekly 180 Fieet St EC4 


PRINTERS 


20,000 WOMEN WAITING, or so it 
seems to those who entrust all of 
their mailing, collating, packaging 
and handwork of any description to 

essrs, F. C. Newman & Co., 439 
Battersea Park Road, S.W. tter- 
sea 7274 


SPECIAL ANNOUNCEMENTS 


suit free- 


ADVERTISEMENT 
CONTRACTORS 


With wide sales organis- 
ation able to handle 
additional media or 
develop new idea. 


Box 2983 
Advertiser's Weekly 180 Fleet St EC4 


your classifieds to WAT 3388 (Ex. 25) 
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Advertiser's 
Weekly 


55]/- (overseas) 


STOP PRESS 


PRINTING DISPUTE 


(Continued from page 3) 


cE TPLILES. 
eit 


is ’ 
Two Dorset House publications, 
“Farmer and Stockbreeder” and 


vely. As a special 
launching offer, all space booked 
| before closing date of offer is sub- 


Closing 
date for offer still to be announced. 
Jack Blanche, advertisement man- 
ager of “Lilliput” since 1953, suc 
ceeds Reginald Levi as advertise- 
ment manager of “Housewife.” 
New advertisement manager 
“Lilliput” is Roden Norman. 


for block bookings allowing 
| TV advertisers to have fixed regular 


Anticipating larger papers in new 
| rationing period which starts on 
March . “Daily Mail” is reducing 


Printed by St. Clements Press Limited, Portugal Street, Kingsway, London, W.C.2, for the proprietors, Business Publications Limited, 
registered offices: 180 Fleet Street, London, E.C.4, England (Waterloo 3388). 
Advertisement, Editorial and Sales office: Mercury House. 109-119 Waterloo Road, London S$.E.1 (Waterloo 3388). 
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